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ABSTRAK

Seiring berkembangnya teknologi, media digital telah menggantikan media
konvensional dalam pemasaran, mempengaruhi persepsi pelanggan dan
meningkatkan efisiensi perusahaan. Perkembangan ini melahirkan posisi Social
Media Specialist, yang bertanggung jawab mengelola media sosial dan
menciptakan konten kreatif. Aktivitas magang di PT Gesha Bersama Ultima
bertujuan untuk memahami peran Social Media Specialist, mengimplementasikan
pengetahuan akademis, dan mengasah hard dan soft skills mahasiswa. PT Gesha
Bersama Ultima, perusahaan kopi dengan anak perusahaan Beangasm,
menawarkan pengalaman magang sebagai Social Media Specialist. Pemagang
menganalisis dan merancang konten sesuai tren untuk mencapai target pemasaran.
Kendala utama yang dihadapi adalah brief dadakan dan kurang detail, serta
perbedaan antara teori dan praktik. Solusi yang diterapkan termasuk membuat
konten cadangan dan memberikan brief yang lengkap. Magang ini memberikan
pemahaman mendalam tentang peran Social Media Specialist dan tantangan
industri media digital.

Kata kunci: Social Media Specialist, Pemasaran Digital, Media Sosial, PT Gesha
Bersama Ultima
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PERAN SOCIAL MEDIA SPECIALIST DI PT GESHA
BERSAMA ULTIMA

Theresia Susanto

ABSTRACT

As technology advances, digital media has replaced conventional media in
marketing, influencing customer perceptions and enhancing company efficiency.
This evolution has given rise to the role of Social Media Specialist, responsible for
managing social media and creating creative content. The internship activity at PT
Gesha Bersama Ultima aims to understand the role of Social Media Specialist,
implement academic knowledge, and hone students' hard and soft skills. PT Gesha
Bersama Ultima, a coffee company with its subsidiary Beangasm, offers internship
experiences as Social Media Specialists. Interns analyze and design content
according to trends to achieve marketing targets. Interns face impromptu and less
detailed briefs, as well as discrepancies between theory and practice. Solutions
include creating backup content and providing comprehensive briefs. This
internship provides in-depth understanding of the role of Social Media Specialist
and challenges in the digital media industry.

Keywords: Social Media Specialist, Digital Marketing, Social Media, PT Gesha
Bersama Ultima
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