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AKTIVITAS CONTENT MARKETING

DALAM DIVISI SCHOOL SUPPLIES BUSINESS DI PT GRAMEDIA

Amandea Fiorela Keona Avian

ABSTRAK

Pendidikan yang berkembang dengan cepat memerlukan transformasi
digital untuk mengikuti perkembangan teknologi. Masa pandemi Covid-19
memaksa Pendidikan berjalan berdampingan dengan teknologi. Tidak jarang
saat transformasi dari masa pandemi dan kembali normal banyak toko
perlengkapan dan penyedia kebutuhan sekolah yang akhirnya gulung tikar.
PT Gramedia bertransformasi ke dunia digital untuk mengimbangi kebutuhan
konsumen dan kemajuan teknologi. Dalam mewujudkan kemajuan teknologi,
PT Gramedia menggunakan marketing communication dan digital marketing
untuk menyebarkan informasi produk dan jasa serta mempengaruhi
konsumen.

Digital marketing dilakukan melalui media sosial seperti Instagram,
WhatsApp, dan E-mail. PT Gramedia menggunakan Instagram sebagai media
promosi produk yang paling besar untuk menampilkan konten marketing.
Dalam rangka memajukan teknologi pada jasa Pendidikan, PT Gramedia
mengimbangi kemajuan teknologi dan perkembangan trend dengan dunia
Pendidikan untuk menjangkau para tenaga Pendidikan sebagai target utama
dari penjualan produk. Dalam memajukan digital marketing, PT Gramedia
menggunakan media sosial seperti Instagram, WhatsApp, dan E-mail. Media
promosi produk yang paling besar untuk menampilkan konten marketing PT
Gramedia adalah Instagram.

Kata kunci: Pendidikan, Digitalisasi, Marketing Communication, Digital
Marketing, Instagram
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CONTENT MARKETING ACTIVITIES
IN THE SCHOOL SUPPPLIES BUSINESS DIVISION AT PT GRAMEDIA

Amandea Fiorela Keona Avian

ABSTRACT (English)

The rapid development of education requires digital transformation to
follow technological advancements. During the COVID-19 pandemic, PT
Gramedia transformed into the digital world to meet consumer needs and
technological advancements. To achieve technological advancements, PT
Gramedia uses marketing communication and digital marketing to disseminate
product and service information and influence consumers. Digital marketing is
conducted through social media platforms such as Instagram, WhatsApp, and email.
PT Gramedia uses Instagram as the largest promotional medium for products to
showcase marketing content. This study aims to provide a comprehensive
understanding of the activities of PT Gramedia in implementing digital marketing

strategies.

The study focuses on the role of content marketing in promoting products
and services to target audiences. The results show that PT Gramedia uses various
digital marketing strategies, including content marketing, to engage with target

audiences and promote products and services.

The study also highlights the importance of teamwork and communication in
the implementation of digital marketing strategies. The results indicate that
effective communication and teamwork are crucial in ensuring the success of digital
marketing campaigns. Additionally, the study emphasizes the need for continuous
learning and professional development in the field of digital marketing. Overall,

this study provides valuable insights into the digital marketing strategies of PT
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Gramedia and highlights the importance of teamwork, communication, and

continuous learning in the implementation of digital marketing campaigns.

Keywords: Education, Digitalization, Marketing Communication, Digital
Marketing, Instagram
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