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PERAN PR & SOCIAL MEDIA INTERN PADA PT. VERO PUBLIC 

RELATIONS 

 

Kalila Sakan Taufik 

 

ABSTRAK 

Peralihan media analog ke media digital menjadi sangat krusial di era 

informasi industry ini. Dengan dukungan intergrasi antara media massa, 

komputern, dan jaringan telekomunikasi yang dikenal sebagai konvergensi 

media. Utamanya media sosia kini memainkan peran yang sangat penting 

dalam mengubah pola perilaku masyarakat baik dalam budaya, etika, maupun 

norma yang berlaku. PT Vero Public Relations berkomitmen untuk 

memberikan informasi yang akurat dan jujur kepada klien dan audiensnya di 

Asia Tenggara. Untuk itu penulis menjalankan kerja magang untuk 

mengimplementasikan serta membandingkan pekerjaan di industry PR & 

Digital Marketing  dengan perkuliahan untuk mendapatkan kesenjangannya, 

serta mengembangkan soft-skill maupun hard-skill.  Terdapat dua divisi 

utama yang mana penulis terlibat yakni Communication Consulting Team dan 

Specialist Team, bertangung jawab dalam keseluruhan proses PR and Digital 

marketing dari berbagai client Vero Indonesia. Penulis menggunakan konsep 

dari perkuliahan seperti Creative Media Production, Media Relations and 

Publicity Effectiveness, dan Social Media and Mobile Marketing untuk 

mengimplementasikan serta membandingkan. Meskipun demikian, terdapat 

beberapa kesenjangan antara pembelajaran di perkuliahan dan praktik 

lapangan, serta faktor-faktor lainnya yang dapat menghambat penerapan 

pembelajaran akademis. Terlepas dari berbagai kendala yang ada, lebih dari 

640 jam pemagang menjalankan kerja magang dan dapat disimpulkan bahwa 

Communication Consulting Team dan Specialist Team sama sama memiliki 

peranan yang kuat dalam keberlangsungan PR &  Digital Merketing bagi 

setiap klien Vero Indonesia. 

 

 

Kata kunci: Konvergensi Media, Media Sosial, PR & Digital Marketing, 

Communication Consulting Team, Specialist Team 
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THE ROLE OF PR & SOCIAL MEDIA INTERN AT PT. VERO PUBLIC 

RELATIONS  

 

Kalila Sakan Taufik 

 

ABSTRACT 

The transition from analog to digital media has become crucial in this 

information industry era. With the support of the integration between mass 

media, computers, and telecommunications networks known as media 

convergence, social media now plays a very important role in changing 

societal behaviour patterns in terms of culture, ethics, and norms. PT Vero 

Public Relations is committed to providing accurate and honest information 

to its clients and audiences in Southeast Asia. Therefore, the author 

undertook an internship to implement and compare work in the PR & Digital 

Marketing industry with academic coursework to identify gaps and develop 

both soft and hard skills. The author was involved in two main divisions, 

namely the Communication Consulting Team and the Specialist Team, 

responsible for the entire PR and Digital Marketing process for various Vero 

Indonesia clients. The author applied concepts from coursework such as 

Creative Media Production, Media Relations and Publicity Effectiveness, and 

Social Media and Mobile Marketing for implementation and comparison. 

However, there are several gaps between academic learning and field 

practice, as well as other factors that may hinder the application of academic 

learning. Despite various obstacles, after more than 640 hours of internship, 

it can be concluded that both the Communication Consulting Team and the 

Specialist Team play a strong role in the continuity of PR & Digital 

Marketing for each Vero Indonesia client. 

 

Keywords: Media Convergence, Social Media, PR & Digital Marketing, 

Communication Consulting Team, Specialist Team 
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