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PERAN PROJECT OFFICER DI DYANDRA PROMOSINDO
DALAM MENANGANI BRAND ACTIVATION PADA
PAMERAN OTOMOTIF

Maria Clarissa Manalu

ABSTRAK

Dalam maraknya kompetisi produk di pasaran, penyelenggaraan special event
menjadi salah satu taktik marketing yang kuat. Hal ini karena special event
memungkinkan perusahaan atau brand untuk berinteraksi langsung dengan target
konsumen, menciptakan pengalaman dan keterlibatan konsumen dengan brand,
hingga menghasilkan penjualan. Pameran merupakan salah satu jenis special
event yang diadakan dengan tujuan untuk peningkatan awareness agar peserta
pameran (exhibitors) dapat memperoleh prospek penjualan. Pameran juga menjadi
sarana bagi perusahaan atau brand yang menjadi peserta pameran untuk
melaksanakan brand activation. Untuk mampu mempelajari dan terlibat langsung
dalam proses penyelenggaraan pameran berskala major di Indonesia, penulis telah
melaksanakan kerja magang di salah satu perusahaan event dan exhibition
organizer di Indonesia, yaitu PT Dyandra Promosindo. Pemilihan PT Dyandra
Promosindo sebagai perusahaan tempat kerja magang didasari atas kredibilitas PT
Dyandra Promosindo yang telah berdiri sejak 1994 dan telah menyelenggarakan
lebih dari 1100 event dan exhibition di kota-kota besar di Indonesia. Penulis
melaksanakan kerja magang di Departemen Otomotif, divisi sales, sebagai project
officer intern yang terlibat dalam 2 proyek pameran, yaitu Indonesia International
Motor Show (IIMS) 2024 dan PERIKLINDO Electric Vehicle Show (PEVS)
2024. Setelah melalui masa kerja magang, penulis telah memenuhi tugas-tugas
dan tanggung jawab project officer intern, yaitu menangani berbagai kepentingan
teknis dan administrasi terkait penyelenggaraan pameran di hall pameran yang
ditangani beserta exhibitors di dalamnya.

Kata kunci: Special Event, Brand Activation, Pameran, Dyandra Promosindo,
Project Officer
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THE ROLE OF PROJECT OFFICER AT DYANDRA
PROMOSINDO IN HANDLING BRAND ACTIVATION AT
AUTOMOTIVE EXHIBITIONS

Maria Clarissa Manalu

ABSTRACT

In the rise of product competition in the market, special events have become a
strong marketing tactic. This is because special events allow companies or brands
to interact directly with target customers, create customer experiences and
engagement with the brand, and generate sales. Exhibition is a type of special
event that is held with the purpose of increasing awareness so that exhibitors can
gain sales prospects. Exhibition is also a place for companies or brands
participating in the exhibition to carry out brand activation. To be able to learn
and be directly involved in the process of organizing major scale exhibitions in
Indonesia, the author has carried out an internship at one of the event and
exhibition organizer companies in Indonesia, namely PT Dyandra Promosindo.
The choice of PT Dyandra Promosindo as the company for internship work is
based on the credibility of PT Dyandra Promosindo, which has been established
since 1994 and has held more than 1100 events and exhibitions in several big
cities in Indonesia. The author carried out an internship in the Automotive
Department, sales division, as project officer intern, who was involved in 2
exhibition projects, which are Indonesia International Motor Show (IIMS) 2024
and PERIKLINDO Electric Vehicle Show (PEVS) 2024. After going through the
internship period, the author has fulfilled duties and responsibilities of the project
officer intern, which is handling various technical and administrative affairs
related to the exhibitions in the exhibition hall, along with the exhibitors in it.

Keywords: Special Event, Brand Activation, Exhibition, Dyandra Promosindo,
Project Officer
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