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AKTIVITAS CORPORATE MARKETING INTERN DI PT GEMA 

GRAHA SARANA 

 

 

Vanessa Yolanda 

 

ABSTRAK 

 

Seiring berkembangnya zaman dan teknologi, industry furniture dan interior adalah 

salah satu industri yang berkembang pesat dan dilengkapi dengan berbagai 

teknologi canggih. Salah satu perusahaan Business to Business (B2B) yang 

bergerak di bidang industri furniture dan interior yaitu VIVERE Group yang berdiri 

pada tahun 1984. Perusahaan yang beroperasi di industri business-to-business 

(B2B) sering kali menerapkan proses pemasaran formal untuk menggambarkan 

kualitas produk atau layanan yang mereka pasarkan. Tetapi di zaman sekarang 

muncul berbagai macam pemasaran di berbagai media sehingga perusahaan harus 

mampu memaksimalkan strategi pemasaran mereka baik secara digital maupun 

lainnya untuk dapat menghadapi tantangan yang ada. VIVERE Group menyadari 

pentingnya strategi pemasaran di berbagai macam media dalam persaingan bisnis 

sehingga perusahaan membentuk Divisi Corporate Marketing untuk menjalankan 

strategi pemasaran untuk mencapai tujuan perusahaan seperti: pembuatan artikel 

untuk web resmi perusahaan, melaksanakan event internal dan eksternal, dan 

menjalin hubungan dengan berbagai pihak termasuk media. Namun, ada beberapa 

kendala di dalam internal perusahaan seperti informasi yang kurang jelas tentang 

unit bisnis VIVERE Group tetapi kendala yang ada dapat diatasi dan dapat 

disimpulkan bahwa Divisi Corporate Marketing memiliki peranan yang penting 

dalam melaksanakan strategi, cara, dan hal lainnya yang berkaitan dengan 

komunikasi pemasaran VIVERE Group.  

Kata kunci: B2B, Corporate Marketing, VIVERE Group 
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CORPORATE MARKETING INTERN ACTIVITIES AT PT GEMA 

GRAHA SARANA 

 

 

Vanessa Yolanda 

 

 

 

ABSTRACT 

 

 

As time and technology develop, the furniture and interior industry is one of the 

industries that is increasing and is equipped with various advanced technologies. 

One of the business-to-business (B2B) companies operating in the furniture and 

interior industry is VIVERE Group, which was founded in 1984. Companies 

operating in the business-to-business (B2B) industry often apply formal marketing 

processes to describe product quality or the services they market. However, in this 

day and age, various types of marketing appear in multiple media, so companies 

must be able to maximize their marketing strategies, both digitally and otherwise, 

to be able to face existing challenges. VIVERE Group realizes the importance of 

marketing strategies in various media in business competition, so the company 

formed a Corporate Marketing Division to carry out marketing strategies to 

achieve company goals such as: creating articles for the company's official website, 

carrying out internal and external events, and establishing relationships with 

various parties including the media.  However, there are several obstacles within 

the company, such as unclear information about the VIVERE Group business unit. 

Still, the existing obstacles can be overcome and it can be concluded that the 

Corporate Marketing Division has an important role in implementing strategies, 

methods and other matters related to marketing communications.  

 

Keywords:  B2B, Corporate Marketing, VIVERE Group 
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