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AKTIVITAS PARTNERSHIP STRATEGIST INTERN
SUB-DIVISI AFFILIATE MARKETING DI RUPARUPA

Cesylia Carolyne

ABSTRAK

Perkembangan teknologi digital membawa perubahan besar dalam gaya
hidup manusia, termasuk dalam hal berbelanja. E-commerce menjadi platform
populer untuk membeli produk dan jasa secara online. Salah satu strategi
pemasaran yang banyak digunakan oleh perusahaan e-commerce adalah affiliate
marketing. PT Omni Digitama Internusa (ruparupa) merupakan perusahaan e-
commerce yang fokus pada penjualan produk furnitur rumah tangga. Strategi
affiliate marketing juga digunakan oleh ruparupa, dengan programnya yang
bernama affiliate share & earn.Program ini bertujuan untuk meningkatkan
penjualan dan brand awareness ruparupa melalui kerjasama dengan affiliate
marketers. Selain affiliate marketers, juga bekerja sama dengan opinion leader
dalam membantu program pemasaran. Praktik kerja magang ini bertujuan untuk
mengimplementasikan konsep social media and marketing strategy pada
perusahaan tempat kerja magang. Pemilihan divisi Partnership Strategist pada tim
affiliate oleh pekerja magang karena tertarik pada pembaharuan promosi marketing
communication. Dalam waktu 640 jam, pekerja magang aktif dalam menyelesaikan
tanggung jawab untuk mengelola aktivitas affiliate share & earn dalam
meningkatkan penjualan ruparupa.

Kata kunci: Affiliate share & earn, E-Commerce, KOL Management, Personal
Selling, Program Pemasaran ruparupa.
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PARTNERSHIP STRATEGIST INTERN ACTIVITIES IN THE
AFFILIATE MARKETING SUB-DIVISION AT RUPARUPA

Cesylia Carolyne

ABSTRACT

The development of digital technology has brought major changes to human
lifestyles, including shopping. E-commerce is becoming a popular platform for
purchasing products and services online. One marketing strategy that is widely
used by e-commerce companies is affiliate marketing. PT Omni Digitama Internusa
(ruparupa) is an e-commerce company that focuses on selling household furniture
products. The affiliate marketing strategy is also used by Rurupa, with its program
called Affiliate share & earn. This program aims to increase sales and brand
awareness through collaboration with affiliate marketers. Apart from affiliate
marketers, they also work with opinion leaders to help with marketing programs.
This internship practice aims to implement the concept of social media and
marketing strategy in the company where the intern works. The interns selected the
Partnership Strategist division for the affiliate team because they were interested
in updating marketing communication promotions. Within 640 hours, the intern
was active in completing responsibilities for managing affiliate share & earn
activities in increasing sales of the company.

Keywords: Affiliate share & earn, E-Commerce, KOL management, Personal

selling, raparupa marketing program.
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