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PERAN DIGITAL MARKETING INTERN DALAM PROJECT SUN
ENTREPRENEUR PT SUN LIFE FINANCIAL INDONESIA
Pricilla Angel Wijaya

ABSTRAK

Roadmap yang dibuat oleh OJK menyatakan bahwa 93% pelaku industri asuransi optimis akan
pertumbuhan selama lima tahun ke depan dengan berfokus pada lima poin, yaitu digitalisasi
(25%), penguatan ekosistem (24%), pembukaan saluran pemasaran baru (17%), penguatan
jumlah pemasar (17%), dan penguatan pemodalan (11%). Praktik kerja magang dilakukan
untuk mengimplementasikan konsep O20 Marketing Strategy sebagai dasar utama dalam
kampanye program Sun Entrepreneur di PT. Sun Life Financial Indonesia. Sun Life adalah
perusahaan yang bergerak di bidang penyedia layanan jasa keuangan dalam bentuk ragam
produk asuransi, serta solusi pengelolaan kekayaan dan aset, baik untuk individu maupun
korporasi. Berperan sebagai Digital Marketing Intern, ragam aktivitas yang dilakukan untuk
meningkatkan brand awareness dan brand traffic program Sun Entrepreneur meliputi
perancangan dan publikasi konten, monitoring konten dan event, koordinasi konten dan iklan
dengan berbagai pihak, serta menganalisa dan mengevaluasi metrik data kampanye. Teori dan
konsep yang digunakan selama praktik kerja magang adalah O20 Marketing Strategy (Light
& Birthwhistle, 2015:3), Social Media Marketing (Chaffey, 2015), Content Marketing (Kotler,
2017:125), Online Marketing: Landing Page & Website (Ash, 2008), dan Data Analysis &
Reporting (Fauzi, 2022). Kendala utama yang dihadapi adalah program kampanye Sun
Entrepreneur kurang mengoptimalisasikan aktivitas konsep online marketing lain pada basis
web, seperti SEO & SEM, serta metrik yang ditetapkan untuk website terlalu sedikit dan
general. Setelah menyelesaikan program kerja magang di PT Sun Life Financial Indonesia
selama enam bulan, dapat disimpulkan bahwa peran Digital Marketing sangat menunjang
peningkatan brand awareness performance dan brand traffic perusahaan, dan terdapat berbagai
aktivitas komunikasi pemasaran digital yang dapat diimplementasikan oleh penulis.

Kata kunci: Digital Marketing, Brand Awareness, Sun Life, Social Media, Website
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THE ROLE OF A DIGITAL MARKETING INTERN IN THE SUN
ENTREPRENEUR PROJECT AT PT SUN LIFE FINANCIAL INDONESIA

Pricilla Angel Wijaya

ABSTRACT

The roadmap developed by the Financial Services Authority (OJK) states that 93% of
insurance industry players are optimistic about growth over the next five years, focusing on
five key points: digitalization (25%), strengthening the ecosystem (24%), opening new
marketing channels (17%), increasing the number of marketers (17%), and enhancing
capitalization (11%). The internship program was conducted to implement the 020 Marketing
Strategy concept as the main foundation for the Sun Entrepreneur program campaign at PT
Sun Life Financial, a company that provides financial services through various insurance
products, as well as wealth and asset management solutions for both individuals and
corporations. As a Digital Marketing Intern, various activities were carried out to enhance
brand awareness and traffic for the Sun Entrepreneur program. These activities included
designing and publishing content, monitoring content and events, coordinating content and
advertisements with various parties, analysing and evaluating campaign data metrics. The
theories and concepts applied during the internship were O20 Marketing Strategy (Light &
Birthwhistle, 2015:3), Social Media Marketing (Chaffey, 2015), Content Marketing (Kotler,
2017:125), Online Marketing: Landing Page & Website (Ash, 2008), and Data Analysis &
Reporting (Fauzi, 2022). The main challenge faced was that the Sun Entrepreneur campaign
program did not fully optimize other online marketing activities on a web basis, such as SEO
& SEM, also the metrics set for the website were too few and general. After completing the six-
month internship program at PT Sun Life Financial Indonesia, it can be concluded that the
role of Digital Marketing significantly supports the improvement of the company's brand
awareness performance and brand traffic. Additionally, there are various digital marketing
communication activities that can be implemented by the author.

Keywords: Digital Marketing, Brand Awareness, Sun Life, Social Media, Website
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