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AKTIVITAS PEMASARAN B2B DI DIVISI CORPORATE 

MARKETING VIVERE GROUP 

 
Devara Ivan Mahardika 

 
ABSTRAK 

 
 

Industri furnitur di Indonesia sedang mengalami kemajuan dalam lima tahun 

terakhir. VIVERE Group sebagai perusahaan dan merek furnitur di Indonesia 

menjadi solusi bagi kebutuhan konsumennya baik secara B2C atau B2B. Selama 

hampir 40 tahun, VIVERE Group sudah menangani lebih dari 3 juta meter persegi 

proyek. Penulis menjalankan kerja magang untuk mengimplementasikan serta 

membandingkan pekerjaan di perusahaan B2B dengan perkuliahan untuk 

mendapatkan kesenjangannya, serta mengembangkan soft-skill maupun hard-skill. 

VIVERE Group sebagai perusahaan furnitur yang berfokus pada B2B menjadi 

tempat bagi penulis untuk mengimplementasikan tujuan secara langsung. VIVERE 

Group menjadi salah satu merek dan perusahaan furnitur terbesar di Indonesia yang 

terus berkembang dan berinovasi. Terdapat Divisi Corporate Marketing yang 

menjadi departemen penulis dalam menjalankan kerja magang. Divisi Corporate 

Marketing bertanggung jawab untuk menjalankan dan membantu unit bisnis yang 

ada, serta mengembangkan dan memasarkan brand VIVERE Group secara 

keseluruhan. Penulis menggunakan konsep dari perkuliahan seperti B2B, Special 

Event, Copywriting, dan Creative Media Production untuk mengimplementasikan 

dan membandingkan. Dalam pelaksanaannya, terdapat beberapa kendala seperti 

kurangnya informasi yang jelas serta distribusi informasi ataupun regulasi yang 

kurang jelas. Terlepas dari berbagai kendala yang ada, lebih dari 640 jam penulis 

menjalankan kerja magang dan dapat disimpulkan bahwa Divisi Corporate 

Marketing memiliki peranan dalam membangun pemasaran B2B perusahaan 

melalui berbagai aspek. 

 
Kata kunci: Furnitur, B2B, Pemasaran Korporat, Pemasaran Digital, VIVERE 

Group 
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B2B MARKETING ACTIVITY IN VIVERE GROUP’S 

CORPORATE MARKETING DIVISON 

 
Devara Ivan Mahardika 

 
ABSTRACT 

 
 

The furniture industry in Indonesia has experienced significant progress over the 

past five years. VIVERE Group, as a prominent furniture company and brand has 

become a solution for consumer needs in both B2C and B2B segments. For nearly 

40 years, VIVERE Group has managed more than 3 million sqm of projects. Interns 

at VIVERE Group undertake the internships to implement and compare the 

academic learnings with real-world work in a B2B company to identify gaps, and 

developing both soft and hard skill. VIVERE Group, focusing on B2B, provides 

author with a platform to directly apply their objectives. As one of the largest and 

continuously evolving and innovating furniture brands and companies in Indonesia, 

VIVERE Group offers a rich environment for practical learning. There is Corporate 

Marketing Division where author carry out the internships. This division is 

responsible for supporting and assisting existing business units, as well as 

developing and marketing the VIVERE Group brand generally. Interns apply 

concepts from the coursework, such as B2B Marketing, Special Event, Copywriting 

and Creative Media Production, to implement and compare with practical 

experiences. During the internships, author encounter several challenges, such as 

a lack of clear information and unclear distribution of information and regulations. 

Despite these challenges, after completing over 640 hours of internship, it can be 

concluded that the Corporate Marketing Division plays a crucial role in building 

the company’s B2B marketing through various aspects 

 
Keywords: Furniture, B2B, Corporate Marketing, Digital Marketing, VIVERE 

Group 
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