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PERAN MEDIA PLANNER DAN SOCIAL MEDIA SPECIALIST
INTERN DI PT. INTER PARIWARA GLOBAL

Jolynn Alexander Lim

ABSTRAK

Industri periklanan menjadi salah satu pendorong kemajuan perekonomian
negara. Jumlah belanja iklan nasional, terutama iklan digital yang
melingkupi media sosial, mengalami peningkatan. Namun, penempatan
iklan tidak bisa dilakukan sembarangan sehingga perlu melibatkan
perencanaan komunikasi pemasaran yang strategis. Keberadaan agensi
periklanan yang menyediakan jasa media planning dan social media
marketing sangat penting. IPG Mediabrands yang berada di bawah naungan
PT. Inter Pariwara Global memiliki divisi yang menyediakan jasa media
planning dan social media marketing bernama UM Indonesia dan
Mediabrands Content Studio. Berperan sebagai media planner dan social
media specialist intern dengan tujuan utama untuk mengimplementasikan
teori selama perkuliahan ke lapangan, beragam aktivitas telah dilakukan
seperti riset, membuat creative brief, content planning, trendspotting, dan
copywriting. Teori dan konsep yang digunakan dalam pengerjaan laporan
adalah teori media planning dan social media marketing. Selama praktik
kerja magang, ditemukan kendala utama, yakni kurangnya keterlibatan
pemagang dalam beberapa aktivitas sehingga alur kerja magang sulit
dipahami. Dengan demikian, diperlukan keaktifan dalam berkomunikasi
dengan mentor untuk memperoleh informasi lebih terkait alur kerja magang.
Setelah menjalani praktik kerja magang selama 640 jam di PT. Inter
Pariwara Global, dapat disimpulkan bahwa beberapa teori perkuliahan
diterapkan juga dalam kerja di lapangan.

Kata kunci: iklan, media planning, PT. Inter Pariwara Global, social media
specialist
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ROLE OF A MEDIA PLANNER AND SOCIAL MEDIA
SPECIALIST INTERN IN PT INTER PARIWARA GLOBAL

Jolynn Alexander Lim

ABSTRACT (English)

The advertising industry is one of the drivers of the country's economic
progress. National advertising spending, especially in digital advertising,
including social media, has been increasing. Advertising placement must be
done strategically with marketing communication planning. The presence of
an advertising agency providing media planning and social media
marketing services is essential. IPG Mediabrands, under PT. Inter
Pariwara Global, has divisions called UM Indonesia and Mediabrands
Content Studio which offer these services. As a media planner and social
media specialist intern, the main task is to apply university theories to the
field through various activities such as research, creating creative briefs,
content planning, trendspotting, and copywriting. The theories used in the
internship report are media planning theory and social media marketing
theory. During the internship, the main obstacle was the lack of intern
involvement in several activities, making the workflow difficult to
understand. Therefore, active communication with the mentor is necessary
to obtain further information regarding the internship workflow. After
completing a 640-hour internship at PT. Inter Pariwara Global, it can be
concluded that some university theories are also applied in the workplace.

Keywords: advertising, media planning, PT. Inter Pariwara Global, social
media specialist
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