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PERAN CONTENT WRITER SOCIAL MEDIA PADA DEPARTEMEN 

KREATIF DI AGENSI BAILEY | CAPEL 

 

 Aura Ramadita 

 

ABSTRAK 

 

Perkembangan teknologi menyebabkan terjadinya pergeseran 

penggunaan media konvensional ke media digital pada industri periklanan. 

Oleh karena itu, pelaku bisnis beralih ke media digital karena mengikuti 

perubahan pola konsumsi dari masyarakat yang kini lebih sering 

menggunakan media digital, membuat permintaan angka pembuatan iklan 

kian tinggi sehingga memberikan potensi besar bagi industri creative agency 

juga mulai beralih pada pemasaran digital, seperti social media marketing. 

Dalam konteks ini, keberadaan departemen kreatif berperan penting dalam 

suatu creative agency untuk menghasilkan konten pemasaran media sosial. 

Sehubungan dengan hal tersebut, praktik kerja magang dilaksanakan pada 

departemen kreatif sebagai Content Writer Social Media di Bailey | Capel, 

sebuah perusahaan creative agency independen. Maksud dan tujuan dari 

pelaksanaan kerja magang ini adalah untuk mengetahui alur dan aktivitas 

kerja Content Writer Social Media, mengembangkan soft skills dan hard 

skills, mengimplementasikan ilmu yang didapatkan ke dunia kerja, dan 

mendapatkan pengalaman bekerja sekaligus networking. Seorang Content 

Writer Social Media memiliki ragam aktivitas kerja mulai dari content plan 

development, production for photo & video shoot, live report update, KOL & 

brief script. Dengan demikian, dapat disimpulkan setelah melaksanakan 

magang selama 640 jam kerja, sebagai seorang Content Writer Social Media 

peserta magang memperoleh pengetahuan, pembelajaran serta pengalaman 

kerja seputar industri kreatif dan pemasaran digital di media sosial untuk 

bekal yang berharga di masa depan. 

 

Kata kunci: media digital, agensi kreatif, pemasaran media sosial, penulis 

konten 
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THE ROLE OF CONTENT WRITER SOCIAL MEDIA IN THE 

CREATIVE DEPARTMENT AT BAILEY | CAPEL AGENCY 

 

 Aura Ramadita 

 

ABSTRACT (English) 

 

With the development of technology, the use of conventional media in the 

advertising industry has shifted to digital media. Therefore, companies have shifted 

to digital media because of the changing consumption patterns of society, which 

now uses digital media more often, making the demand for advertising production 

even higher, thus providing huge potential for the creative agency industry, which 

is starting to turn to digital marketing, such as social media marketing. In this 

context, the existence of the creative department plays an important role in a 

creative agency's ability to produce social media marketing content. In line with 

this, the internship are conducted in the Creative department as a Content Writer 

Social Media at Bailey | Capel, an independent creative agency company. The aims 

and objectives of this internship are to learn about the duties and workflow of a 

Content Writers Social Media, to develop soft skills and hard skills, to implement 

the knowledge gained into the world of work, to gain work experience and 

networking. A Content Writer Social Media has a variety of work activities, ranging 

from content plan development, production for photo and video shoots, live report 

updates, KOLs, and brief scripts. Thus, after completing a 640-hour apprenticeship 

program as a Social Media Content Writer, it can be concluded that interns gain 

in-depth knowledge, learning, and work experience regarding the creative industry 

and digital marketing in social media, which will be valuable in the future. 

 

Keywords: digital media, creative agency, social media marketing, content writer 
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