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AKTIVITAS SOCIAL MEDIA INTERN DI UNILEVER 

STUDIO (PT. OLIVER PEMASARAN INDONESIA) 

 Caroline Nidya Firdaus 

ABSTRAK 
 

Unilever merupakan salah satu perusahaan FMCG multinasional yang dikenal di 
Indonesia, dalam melakukan promosinya Unilever memerlukan sebuah agensi 
untuk mengelola media sosial setiap brandnya. Maka dari itu Oliver sebagai agensi 
telah dipercaya untuk bekerja sama menjadi in-house agency Unilever yang biasa 
disebut U-Studio (Unilever Studio). Pekerja magang melakukan proses kerja 
magangnya dan menerapkan 5 dari 8 langkah konsep Step-by-Step Content 
Marketing menurut Kotler, Kartajaya, dan Setiawan (2017), yang mencakup  
Content Ideation/Planning, Content Creation, Content Distribution, Content 
Amplification, Content Marketing Evaluation, sedangkan untuk 3 langkah lainnya 
seperti Goal Setting, Audience Mapping dan Content Marketing Improvement, 
pekerja magang menyadari bahwa Unilever Studio tidak melakukannya secara 
efektif dan detail. Pekerja magang mendapatkan kesimpulan bahwa wawasan yang 
didapatkan pekerja magang selama berkuliah sangat berguna dan dapat 
diimplementasikan di lapangan, sehingga pengalaman pekerja magang seperti 
melakukan draft konten media sosial hingga melakukan evaluasi selama melakukan 
proses kerja magang di U-Studio ini dapat meningkatkan soft dan hard skill pekerja 
magang sebagai Social Media Executive. 

 
Kata kunci: Media sosial, Agensi, Unilever Studio, Agensi Oliver 
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SOCIAL MEDIA INTERN ACTIVITIES AT UNILEVER 

STUDIO (PT. OLIVER MARKETING INDONESIA) 

Caroline Nidya Firdaus 

 

ABSTRACT (English) 
 

Unilever is one of the multinational FMCG companies known in Indonesia, in doing 
their promotions Unilever needs an agency to manage the social media of each 
brand. Therefore, Oliver as an agency has been trusted to work together to become 
Unilever's in-house agency, commonly called U-Studio (Unilever Studio). Interns 
did their internship work process and applied 5 of the 8 steps of the Step-by-Step 
Content Marketing concept according to Kotler, Kartajaya, and Setiawan (2017), 
which includes Content Ideation/Planning, Content Creation, Content Distribution, 
Content Amplification, Content Marketing Evaluation, for the other 3 steps such as 
Goal Setting, Audience Mapping and Content Marketing Improvement, interns 
realized that Unilever Studio did not do it effectively and in detail.  Interns have 
concluded that the insights gained by interns during college are very useful and can 
be implemented in the field, so that interns' experiences such as drafting social 
media content to conducting evaluations during the internship work process at U-
Studio can improve the soft and hard skills of interns as Social Media Executives. 

 

Keywords: Social media, Agency, Unilever Studio, Oliver Agency 
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