DAFTAR PUSTAKA

Ardiansyah, I.,'& Maharani, A. (2021). Opatimalisasi Instagram Sebagai Media
Marketing : Potret Penggunaan Instagram sebagai Media Pemasaran
Online pada Industri UKM. CV. Cendekia Press.

Chaffey, D., & Ellis-Chadwick, F. (2022). Digital Marketing. Pearson Higher Ed.

Dewi, N., Abdi, I., Adiningrat, G. P., Riyasa, I. A., Sukartini, N. S., & Saputra, U.
W. (2023). SOCIAL MEDIA MARKETING. CV. Intelektual Manifes
Media.

Kartajaya, H., Setiawan, 1., & Kotler, P. (2016). Marketing 4.0 : Moving from
Traditional to Digital. Wiley.

Kotler, P., & Amstrong, G. (2017). Principles of Marketing, 17th GLOBAL
Edition. Pearson Higher Education.

Maddalena, S. (2024, April 24). Digital 2024 - We Are Social Indonesia.
Retrieved from We Are Social :
https://wearesocial.com/id/blog/2024/01/digital-2024/

Musman, A. (2023). The Art of Copywriting: Cara Mudah Mendapatkan
Konsumen dan Mencetak Cuan di Atas Rata-rata. Anak Hebat Indonesia.

Oliver Agency. (2021, November 29). Campaign names Unilever’s U-Studio as
global In-House Agency of the Year. OLIVER. Retrieved from
https://www.oliver.agency/2021/05/06/campaign-names-unilevers-u-
studio-as-global-in-house-agency-of-the-year/

Ramadhi, Sirojudin, H., Maradidya, A., Septiani, S., Yuliastuti, H., Polimpung,
L., ... Solihin, I. (2023). Ekonomi Digital : Transofrmasi Bisnis Dalam
Era Digital. Sada Kurnia Pustaka.

Shuterland, K. E. (2020). Strategic Social Media Management. Spinger Nature.

Stockbit Snips. (2022, September 15). Analisis Sektor Consumer Goods (FMCG):
ICBP, INDF, MYOR, UNVR, KLBF, SIDO. Retrieved from Snips Stockbit:
https://snips.stockbit.com/unboxing/unboxing-sektor-consumer-goods

Unilever Indonesia. (2024, February 22). Cerita Keajaiban Pond’s Miracle dan
Ilmu'Sains. Retrieved from PONDS: https://www.ponds.com/id/cerita-
kami/berdasarkan-ilmu-sains.htm

Unilever Indonesia. (2024). Glow & Lovely Unilever. Retrieved from
https://www.unilever.co.id/brands/beauty-wellbeing/glow-lovely/

33

Aktivitas Social Media...,Caroline Nidya Firdaus, Universitas Multimedia Nusantara



Unilever Indonesia. (: n Produk Lifebuoy
1 t lifebuoy.co.id/tentang-

UNIVERSITAS
MULTI MEDIA
NUSANTARA

34

Aktivitas Social Media...,Caroline Nidya Firdaus, Universitas Multimedia Nusantara



