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AKTIVITAS CONTENT MARKETING
DI PT WOWKOMUNINDO

Jenniefer

ABSTRAK

Latar Belakang pemilihan tempat magang ini berasal dari meningkatnya
kebutuhan pemasaran digital, terutama sosial media. Magang ini bertujuan untuk
mengimplementasikan pengetahuan social media marketing, tepatnya tahapan
content marketing di perusahaan tempat kerja magang. Praktik kerja magang
dilaksanakan di PT WOW Komunindo, yang merupakan full service agency sejak
1996. Magang tepatnya dilaksanakan pada posisi social media specialist
internship, di departemen sosial media. Deskripsi pekerjaan yang dilakukan
selama magang terdiri atas brainstorming dengan sesama tim, pembuatan editorial
plan, production konten, membuat reporting dan melaporkannya ke PIC serta
menjadi social media admin. Konsep yang digunakan pada laporan ini adalah
konsep content marketing menurut Kotler (2017). Kendala utama yang dirasakan
selama proses magang adalah kurangnya sumber daya manusia sehingga terdapat
peran ganda pada social media specialist, serta perhitungan engagement rate
secara manual yang membutuhkan banyak waktu. Setelah menjalani proses
magang, dapat disimpulkan bahwa pengetahuan social media marketing terutama
content marketing dapat diimplementasikan pada kerja, terutama pada posisi
social media specialist.

Kata kunci: PT WOW Komunindo, Social Media, Content Marketing.
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CONTENT MARKETING ACTIVITIES

AT PT WOWKOMUNINDO

Jenniefer

ABSTRACT

The background of choosing this internship place comes from the increasing need
for digital marketing, especially social media. This internship aims to implement
the knowledge of social media marketing, especially the content marketing stage
in the company where the internship work. The internship was carried out at PT
WOW Komunindo, which is a full service agency since 1996. The internship was
precisely carried out in the position of social media specialist internship, in the
social media department. The job description carried out during the internship
consisted of brainstorming with fellow teams, creating editorial plans, producing
content, making reports and submitting it to the PIC as well as being a social
media admin. The concept used in this report is the concept of content marketing
according to Kotler (2017). The main obstacles felt during the internship process
are the lack of human resources so that there are dual roles for social media
specialists, as well as manual calculation of engagement rates which takes a lot of
time. After undergoing the internship process, it can be concluded that social
media marketing knowledge, especially content marketing, can be implemented at
work, especially in the position of social media specialist.

Keywords: PT WOW Komunindo, Social Media, Content Marketing.
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