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ABSTRAK 

Perkembangan teknologi telah mengubah lanskap bisnis secara signifikan. 

Dalam era digital, perusahaan menghadapi tantangan baru terkait permintaan pasar 

dan kebutuhan yang berubah dengan cepat dalam operasi bisnis. Hal ini membuat 

munculnya perusahaan dengan produk berupa jasa outsourcing. Dalam bahasa 

Indonesia outsourcing artinya alih daya. Sedangkan dalam pasar bisnis di 

Indonesia, industri outsourcing mengalami pertumbuhan pesat. Salah satu 

perusahaan outsourcing di Indonesia adalah PT Infomedia Nusantara. Namun, 

sebagai sebuah perusahaan Infomedia memiliki publik yang harus dipuaskan, hal 

ini terkait dengan kegiatan corporate communication yang mengelola hubungan 

antar perusahaan dengan pemangku kepentingannya. Hubungan antara kedua belah 

pihak juga dijelaskan pada The Stakeholder Theory. Berkaitan dengan hal tersebut 

praktek kerja magang yang dilakukan adalah menerapkan konsep akademis 

corporate communication yang telah dipelajari selama berkuliah, mempelajari 

business process di perusahaan, mengasah soft skill dan hard skill, serta 

membangun relasi dan koneksi profesional. Magang dilaksanakan pada PT 

Infomedia Nusantara yang memiliki Departemen Corporate Communication yang 

menyelenggarakan berbagai macam aktivitas yang berkaitan dengan Internal dan 

External relations and communication. Kendala utama dalam pelaksanaan magang 

adalah terbatasnya akses informasi yang dapat diakses sehingga menghambat 

pengerjaan tugas-tugas yang diberikan. Setelah melaksanakan praktek kerja 

magang, penulis mempelajari bagaimana peran praktisi corporate communication 

pada perusahaan yang melayani bisnis outsourcing. 

 

Kata Kunci: Perseroan Terbatas (PT), Bisnis Outsourcing, Corporate 

Communication, Stakeholder, Publik Internal dan External
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ABSTRACT 

Technological developments have changed the business landscape 

significantly. In the digital era, companies face new challenges related to market 

demand and rapidly changing needs in business operations. The situation has led 

to the emergence of companies with products in the form of outsourcing services. 

In Indonesian, outsourcing means outsourcing. Meanwhile, in the business market 

in Indonesia, the outsourcing industry is experiencing rapid growth. One of the 

outsourcing companies in Indonesia is PT Infomedia Nusantara. However, as a 

Company, Infomedia has a public that must be fulfilled. These relate to how 

corporate communication activities manage relations between the company and its 

stakeholders. The relationship between the two parties is explained in The 

Stakeholder Theory. In this regard, the internship work practice is applying 

academic concepts of corporate communication learned during college, studying 

business processes in companies, honing soft and hard skills, and building 

professional relationships and connections. The internship was implemented at PT 

Infomedia Nusantara, which previously mentioned, has a Corporate 

Communication Department that organizes various activities related to Internal 

and External relations and communication. The main obstacle in implementing 

internships is the limited access to information that can be accessed, which hinders 

the completion of the tasks given. After an internship, the author studied the role of 

corporate communication practitioners in companies that serve outsourcing 

businesses. 

 

Keywords: Outsourcing Business, Corporate Communication, Stakeholder, 

Internal relations, External Relations 
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