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PERAN DIGITAL MARKETING INTERN DI PT CAHAYA
SUBUR LESTARI (BSA LAND)

Davita lvana Naomi Tan

ABSTRAK

Perkembangan teknologi yang pesat memberikan peluang besar bagi industri
properti untuk mencapai audiens yang lebih luas, meningkatkan pengalaman
pengguna, dan mengoptimalkan strategi pemasaran. Sejalan dengan hal ini,
keberadaan divisi Digital Marketing sangatlah krusial untuk memastikan
kesuksesan pemasaran berbasis digital di industri properti. Dalam praktik kerja
magang di divisi Digital Marketing PT Cahaya Subur Lestari (BSA Land), sebuah
perusahaan pengembang properti terkemuka di Indonesia, peserta magang
memperoleh pengetahuan dan pembelajaran mendalam terkait proses pemasaran
digital, seperti penerapan (P)RACE Framework dalam strategi pemasaran digital
yang meliputi tahap Plan, Reach, Act, Convert, dan Engage. Dalam praktik kerja
magang, peserta magang mengalami kendala terkait kesenjangan antara teori yang
dipelajari saat masa perkuliahan dengan praktik di lapangan, serta banyaknya
tanggung jawab yang memengaruhi fokus dan produktivitas. Namun, peserta
magang berhasil mengatasi kendala tersebut dengan beradaptasi dan
mengembangkan strategi yang sesuai dengan kebutuhan perusahaan, serta
manajemen waktu yang efektif. Dengan demikian, praktik kerja magang dalam
divisi Digital Marketing memberikan peluang bagi peserta magang untuk
menerapkan pengetahuan dan keterampilan yang dimiliki, sekaligus
meningkatkan soft skill seperti kemampuan dalam berkomunikasi, memanajemen
waktu, dan kerja sama tim, serta hard skill seperti merencanakan dan merancang
strategi pemasaran digital, membangun kesadaran melalui media online,
menghasilkan dan membagikan konten yang menarik, mengonversi prospek
menjadi konsumen, dan melibatkan konsumen dengan layanan yang baik.

Kata kunci: Industri Properti, Pemasaran Digital, (P)RACE Framework
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THE ROLE OF DIGITAL MARKETING INTERN AT PT
CAHAYA SUBUR LESTARI (BSA LAND)

Davita lvana Naomi Tan

ABSTRACT

The rapid advancement of technology presents significant opportunities for
the real estate industry to reach a wider audience, enhance user
experiences, and optimize marketing strategies. In line with this, the
presence of a Digital Marketing division is crucial to ensuring the success
of digital-based marketing in the real estate industry. During an internship
in the Digital Marketing division at PT Cahaya Subur Lestari (BSA Land), a
leading property developer in Indonesia, interns gain in-depth knowledge
and learning related to digital marketing processes, such as the application
of the (P)RACE Framework in digital marketing strategies, which includes
the stages of Plan, Reach, Act, Convert, and Engage. During the internship,
interns face challenges related to the gap between the theory learned in
college and practical application in the field, as well as numerous
responsibilities that affect focus and productivity. However, interns manage
to overcome these challenges by adapting and developing strategies that
meet the company's needs, as well as through effective time management.
Thus, the internship in the Digital Marketing division provides interns with
the opportunity to apply their knowledge and skills, while also enhancing
soft skills such as communication, time management, and teamwork, as well
as hard skills such as planning and designing digital marketing strategies,
building awareness through online media, creating and sharing engaging
content, converting prospects into customers, and engaging customers with
excellent service.

Keywords: Real Estate Industry, Digital Marketing, (P)RACE Framework
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