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AKTIVITAS SOCIAL MEDIA MARKETING

HERLOOM SERVICED RESIDENCE
(Nicholas Andita Oentoro)

ABSTRAK

Dalam era digital yang terus berkembang, media sosial telah menjadi kunci dalam
pemasaran industri hotel karena pergeseran perilaku konsumen dan tren dalam
industri pariwisata. Sebagai seorang Social Media Marketing, penting untuk selalu
mengikuti tren dan tetap relevan dengan perubahan yang terjadi. Selama 640 jam
praktik kerja magang di Herloom Serviced Residence, penulis menghadapi
tantangan terkait kurangnya konten yang menarik di platform TikTok dan
Instagram. Untuk mengatasi hal ini, penulis menemukan solusi dengan memecah
segmentasi antara kedua media sosial tersebut. Fokus pada TikTok dengan
pendekatan hard selling. Melalui TikTok, penulis menciptakan konten yang lebih
dinamis, energik, dan langsung mengarah pada tindakan, seperti penawaran khusus,
diskon, atau promosi yang menarik. Sedangkan pada media sosial Instagram
mengadopsi pendekatan soft selling. Di platform ini, penulis lebih berfokus pada
cerita visual yang menginspirasi dan membangun emotional touch dengan audiens.
Penulis menciptakan konten yang menampilkan keindahan hotel, pengalaman tamu,
dan cerita di balik layar untuk menarik minat dan membangun brand awareness
secara baik. Dengan memecah segmentasi ini, penulis dapat memaksimalkan
potensi kedua platform media sosial, menciptakan konten yang sesuai dengan
preferensi dan ekspektasi pengguna masing-masing, dan pada akhirnya
meningkatkan keterlibatan dan konversi.

Kata kunci: Herloom Serviced Residence, Hard Selling, Konten, Social
Media Marketing, Soft Selling
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HERLOOM SERVICED RESIDENCE
SOCIAL MEDIA MARKETING ACTIVITY
(Nicholas Andita Oentoro)

ABSTRACT (English)

In the continuously evolving digital era, social media has become pivotal in
marketing for the hotel industry due to shifting consumer behaviors and trends in
the tourism sector. As a Social Media Marketing professional, it's crucial to keep
up with trends and remain relevant amidst these changes. Throughout 640 hours of
internship at Herloom Serviced Residence, the writer encountered challenges
related to the lack of engaging content on TikTok and Instagram platforms. To
address this, the writer devised a solution by segmenting the approach for both
social media platforms. The focus was on TikTok with a hard-selling approach.
Through TikTok, the writer created dynamic, energetic content that directly led to
action, such as special offers, discounts, or compelling promotions. Short-format
videos were utilized, which were easily understandable and caught the attention of
TikTok users. On the other hand, for Instagram, the writer adopted a soft-selling
approach. On this platform, the focus was more on visually inspiring stories and
building an emotional connection with the audience. Content was created to
showcase the beauty of the hotel, guest experiences, and behind-the-scenes stories
to capture interest and build brand awareness subtly. By segmenting the approach
in this manner, the writer could maximize the potential of both social media
platforms, creating content that aligned with the preferences and expectations of
each user base, ultimately enhancing engagement and conversions.

Keywords: Content, Herloom Serviced Residence, Hard Selling, Konten,
Social Media Marketing, Soft Selling
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