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AKTIVITAS MAGANG SEBAGAI CUSTOMER CHANNEL 

ACTIVATION PADA SALES MARKETING DEPARTMENT DI 

PT SEWU SEGAR NUSANTARA 

Rininta Digdayanani 

ABSTRAK 

Industri agribisnis menjadi salah satu industri yang berperan dalam meningkatkan 

perekonomian negara. Dalam membangun suatu bisnis tentu membutuhkan peran 

customer yang cukup besar. Pada sektor agribisnis terdapat sub – distributor 

sebagai customer yang memiliki peran dalam melakukan pembelian dalam jumlah 

besar guna didistribusikan atau dijual kembali. Hubungan yang terjalin antar 

kedua nya dapat dimaknai sebagai proses business to business, maka dari itu 

hubungan yang terjalin perlu dibina dengan baik agar proses bisnis dapat berjalan 

dengan maksimal. Guna mempelajari terkait proses komunikasi dalam menjalin 

hubungan dengan customer, penulis melakukan kerja magang sebagai customer 

channel activation yang berada dibawah naungan Sales General Trade 

Department. Pada kesempatan kali ini penulis menelaah proses costumer 

relationship management dengan The IDIC Model sebagai proses penerapannya. 

Berdasarkan hasil laporan kerja magang penulis menunjukan bahwa terdapat 

beberapa kendala dalam keberlangsungan membangun customer relationship 

management. Bangkit dari kendala tersebut, penulis menemukan solusi yang 

diharapkan dapat berguna dan membantu proses customer relationship 

management di Sales General Trade Department PT Sewu Segar Nusantara 

kedepannya. 

Kata Kunci : Business to Business, Customer Relationship Management, Industri 

Agribisnis, Sub – distributor, The IDIC Model 
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INTERNSHIP ACTIVITIES AS CUSTOMER CHANNEL 

ACTIVATION IN THE SALES MARKETING DEPARTMENT 

AT PT SEWU SEGAR NUSANTARA 

Rininta Digdayanani 

ABSTRACK 

The agribusiness industry is one of the industries that plays a role in improving 

the country's economy. Building a business certainly requires a large customer 

role. In the agribusiness sector there are sub-distributors as customers who have 

a role in making large purchases for distribution or resale. The relationship that 

exists between the two can be interpreted as a business to business process, 

therefore the relationship that exists needs to be fostered well so that the business 

process can run optimally. In order to study the communication process in 

establishing relationships with customers, the author did an internship as a 

customer channel activation under the auspices of the Sales General Trade 

Department. On this occasion the author examines the customer relationship 

management process using The IDIC Model as an implementation process. Based 

on the results of the internship report, the author shows that there are several 

obstacles in continuing to build customer relationship management. Rising from 

these obstacles, the author found several solutions which are expected to be useful 

and help the customer relationship management process in the Sales General 

Trade Department of PT Sewu Segar Nusantara in the future. 

Keywords : Agribusiness Industry, Business to Business, Customer Relationship 

Management, Sub – distributor, The IDIC Model 
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