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PERAN SALES OFFICER F&B DALAM PAMERAN
OTOMOTIF YANG DISELENGGARAKAN OLEH

DYANDRA PROMOSINDO

Ahmad Ramadhan Akbar

ABSTRAK

Laporan MBKM track 1 ini membahas peran dan kontribusi penulis sebagai
Sales Officer F&B intern dalam pameran otomotif yang diselenggarakan oleh
PT. Dyandra Promosindo khususnya pada Indonesia International Motor
Show (IIMS) 2024 dan Periklindo Electric Vehicle Show (PEVS) 2024.
Kesuksesan pagelaran kedua acara pameran otomotif tersebut membawa
kontribusi dan peran besar dalam perkembangan pariwisata dan
perekonomian Indonesia. Dari reputasi tersebut, banyak brand otomotif dan
bahkan brand F&B yang ingin ikut andil dalam kesuksesan tersebut. Tugas
dari Sales Officer F&B adalah untuk menjual slot tenant, berkoordinasi
dengan pihak internal dan eksternal, dan membantu tim Sales Officer Sponsor
untuk memenuhi kontraprestasi sponsor F&B. Tujuan dari menjalani program
magang sebagai Sales Officer FNB adalah untuk mempelajari soft skill
komunikasi dalam proses jual-beli dan negosiasi, complaint handling,
meningkatkan ketelitian dalam mengolah data administrasi, dan untuk
mendalami alur kerja dan birokrasi dalam perusahaan industri event
organizing. Setelah menjalani program magang ini, penulis berhasil
mempelajari dan mengimplementasikan teori personal selling sebagai sales
officer dalam ranah industri event management.

Kata kunci: Sales Officer F&B, Pameran Otomotif, Dyandra Promosindo,
IIMS 2024, PEVS 2024
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THE ROLE OF F&B SALES OFFICER IN THE AUTOMOTIVE
EXHIBITION ORGANIZED BY

DYANDRA PROMOSINDO

Ahmad Ramadhan Akbar

ABSTRACT (English)

This report for MBKM track 1 discusses the role and contribution of the
author as an F&B Sales Officer for automotive exhibitions organized by PT.
Dyandra Promosindo especially Indonesia International Motor Show (IIMS)
2024 and Periklindo Electric Vehicle Show (PEVS) 2024. The success of these
two events significantly impacts the development of tourism and economy in
Indonesia. Due to their reputation, many automotive and F&B brands want to
participate in the success of these events. The responsibilities as and F&B
Sales Officer include selling tenant slots, coordinating with internal and
external parties, and assisting the Sponsor Sales Olfficer team in fulfilling
F&B sponsor feedback. The purpose of this internship program is to develop
soft skills such as communication in the buying and selling process,
negotiation, complaint handling, improving accuracy in administrative data
processing, and understanding the workflow and bureaucracy in an event
organizing company. After finishing this internship program, author has
succeeded in learning and implementing personal selling theory as a Sales
Officer in the event management industry.

Keywords: F&B Sales Officer, Automotive Exhibition, Dyandra
Promosindo, IIMS 2024, PEVS 2024
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