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PT MY ICON TECHNOLOGY 

 
Kelly Christian Hariyono 

ABSTRAK 

 

Pemasaran merupakan aspek penting yang dilakukan dalam suatu perusahaan. 

Namun di kehidupan era digital saat ini, pemasaran telah dimudahkan oleh 

kecanggihan digital yang begitu praktis untuk digunakan. Pemasaran ini sering 

disebut dengan digital marketing, karena menggunakan media digital untuk 

melakukan pemasaran. Salah satu perusahaan di Indonesia yang menggunakan 

digital marketing dalam membantu keefektifan jalannya perusahaan adalah PT My 

Icon Technology. Tujuan pekerja magang melakukan praktik kerja magang adalah 

mengetahui peranan Digital Marketing Intern dalam divisi Marketing 

Communication; mengetahui kendala pada dunia kerja serta solusinya; 

mendapatkan pembelajaran dan relasi baru. Selama melaksanakan kerja praktik 

magang, pekerja magang memiliki beberapa pekerjaan yang meliputi, content 

creating, seperti membuat konten copywriting, dan event management. Setelah 

melaksanakan 640 jam, dapat disimpulkan bahwa pekerja magang telah berhasil 

menyelesaikan tanggung jawab yang diberikan oleh PT My Icon Technology. 

 

Kata kunci: Content Creating, Copywriting, Digital Marketing, Event 

Managment, Metrodata Indonesia 
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DIGITAL MARKETING INTERN ACTIVITES AT  

PT MY ICON TECHNOLOGY 

 
Kelly Christian Hariyono 

ABSTRACT 

 

Marketing is an important aspect carried out in a company. However, in today's 

digital era, marketing has been made easier by digital sophistication that is so 

practical to use. This marketing is often called digital marketing, because it uses 

digital media to carry out marketing. One company in Indonesia that uses digital 

marketing to help the effectiveness of the company's operations is PT My Icon 

Technology. The aim of interns doing internship work is to know the role and work 

of being a Digital Marketing Intern in the Marketing Communication division; 

know the obstacles in the world of work and their solutions; gain new learning and 

relationships. While carrying out practical internship work, interns have several 

jobs including content creation, such as creating copywriting content, and event 

management. After carrying out 640 hours, it can be concluded that the intern has 

successfully completed the responsibilities given by PT My Icon Technology. 

 

 

Keywords: Content Creating, Copywriting, Digital Marketing, Event Management, 

Metrodata Indonesia 
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