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AKTIVITAS EVENT MARKETING PADA
PT ERAFONE ARTHA RETAILINDO

Rachel Cristabel Trifena Tham

ABSTRAK

Perusahaan memerlukan peran branding and campaign dalam mendukung aktivitas
awareness dan keterlibatan audiens terhadap produk yang dimiliki sebagai
penunjang keberhasilan agar dapat dikenal masyarakat, seperti yang dilakukan oleh
lini bisnis milik Erajaya Group, yaitu Erafone yang terus menujukkan pertumbuhan
bisnis ritel. Tujuan kerja magang ini adalah untuk mengimplementasikan job
description divisi Marketing Erafone dengan pemanfaatan soft skill dan hard skill
yang berhubungan langsung dengan Event Marketing sekaligus menerapkan sikap
profesionalisme dalam pekerjaan. Erafone adalah perusahaan multibrand yang
menaungi sekaligus menjual produk gadget dari berbagai merek. Posisi magang
yang dipilih pemagang adalah Event Marketing yang berada dalam departemen
Komersial. Aktivitas Event Marketing di perusahaan Erafone bertanggungjawab
dalam aktivitas digital, konten yang diunggah di media sosial, dan analisis
marketing untuk mendukung campaign yang dilakukan oleh toko Erafone. Konsep
yang digunakan dalam laporan ini adalah konsep Copywriting menurut Edwards
(2019), konsep content creator menurut Santosa (2023), konsep Digital Campaign
dengan metode RACE Framework milik Chaffey (2022), konsep offline marketing
strategy miliki Genadinik (2015), serta konsep Content Creator menurut Bucci
(2023). Kendala utama selama proses kerja magang adalah terkadang sedikit meraih
engagement pada campaign Erafone, Masterclass by Erafone. Divisi Marketing
Erafone berperan sebagai pondasi perusahaan dalam menunjang keberhasilan
dengan strategi pemasaran yang dilakukan, salah satunya aktivasi grup komunitas
Masterclass by Erafone dengan pembuatan konten di Telegram yang
mengembangkan soft skill dan hard skill yaitu berpikir kritis, kemampuan riset
referensi ide, mengelola media sosial Erafone, dan pemanfaatan sistem SAP dalam
mendukung aktivitas kampanye Erafone.

Kata kunci: Event Marketing, Event, Marketing, Ritel, Erafone

vii
Aktivitas Brand and Campaign Marketing pada PT Erafone Artha Retailindo, Rachel Cristabel Trifena Tham
, Universitas Multimedia Nusantara



EVENT MARKETING ACTIVITIES AT

PT ERAFONE ARTHA RETAILINDO

Rachel Cristabel Trifena Tham

ABSTRACT

The company needs the role of branding and campaign in supporting awareness
activities and audience involvement in its products as a support for success so that
it can be known by the public, as done by Erajaya Group's business line, namely
Erafone, which continues to show retail business growth. The purpose of this
internship is to implement the job description of Erafone's Marketing division with
the use of soft skills and hard skills that are directly related to Event Marketing
while applying professionalism in work. Erafone is a multibrand company that
houses and sells gadget products from various brands. The internship position
chosen by the intern is Event Marketing which is in the Commercial department.
Event Marketing activities at the Erafone company are responsible for digital
activities, content uploaded on social media, and marketing analysis to support
campaigns carried out by Erafone stores. The concepts used in this report are the
concept of Copywriting according to Edwards (2019), the concept of content
creator according to Santosa (2023), the concept of Digital Campaign with
Chaffey's RACE Framework method (2022), the concept of offline marketing
strategy owned by Genadinik (2015), and the concept of Content Creator
according to Bucci (2023). The main obstacle during the internship process is that
sometimes there is little engagement in the Erafone campaign, Masterclass by
Erafone. Erafone's Marketing Division serves as the company's foundation in
supporting success with the marketing strategies carried out, one of which is the
activation of the Masterclass by Erafone community group by creating content on
Telegram that develops soft skills and hard skills, namely critical thinking, the
ability to research ideas and references, manage Erafone's social media, and the use
of SAP systems in supporting Erafone's campaign activities.

Keywords: Event Marketing, Event, Marketing, Ritel, Erafone
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