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LAPORANKERJA MAGANG
DIVISI BRAND COMMUNICATIONDI PT. DERMA BEAUTY INDONESIA

Juan Prince Adeliant

ABSTRAK

Laporan kerja magang ini disusun berdasarkan pengalaman penulis selama menjalani magang di
divisi Brand Communication di PT. Derma Beauty Indonesia (PT DBI). PT DBI adalah
perusahaan yang bergerak di bidang kecantikan dan kesehatan kulit, menyediakan produk dan
layanan berkualitas tinggi. Latar belakang magang ini berfokus pada upaya penulis untuk
memahami dan mengaplikasikan strategi komunikasi merek yang efektif melalui media sosial
dan platform online shop. Tujuan dari kerja magang ini adalah untuk meningkatkan keterampilan
praktis dalam monitoring performa media sosial dan online shop, memproduksi konten kreatif,
serta memberikan evaluasi dan rekomendasi strategis kepada klien, yaitu dokter dan klinik
kecantikan yang bermitra dengan PT DBI. Penulis ditempatkan sebagai Brand Communication
Intern di bawah divisi Communication & Brand Executive, bertanggung jawab atas monitoring
akun media sosial seperti Instagram dan TikTok, serta online shop di platform Tokopedia dan
Shopee. Deskripsi pekerjaan mencakup monitoring performa media sosial, membantu produksi
konten, memberikan ide konten yang sesuai dengan algoritma media sosial, serta membantu
dalam sesi photoshoot. Konsep-konsep yang digunakan dalam laporan ini mencakup pemahaman
algoritma media sosial, strategi integrated marketing communications, dan teknik social media
marketing. Kendala utama yang dihadapi selama magang meliputi keterbatasan pengetahuan
tentang algoritma media sosial dan kurangnya pengalaman dalam editing video. Namun, melalui
bimbingan dan feedback dari supervisor serta inisiatif penulis untuk belajar mandiri, kendala
tersebut berhasil diatasi. Kesimpulan dari laporan ini menunjukkan bahwa pengalaman magang
di PT DBI memberikan pengetahuan dan keterampilan yang berharga dalam bidang brand
communication. Penulis belajar memahami dan mengaplikasikan strategi komunikasi merek
yang efektif, memproduksi konten kreatif, dan memberikan evaluasi strategis yang bermanfaat
bagi klien. Saran untuk peningkatan di masa mendatang mencakup penyediaan program
pelatihan yang lebih terstruktur, peningkatan akses dan penggunaan tools AI, serta sesi evaluasi
yang lebih mendalam dan rutin. Dengan demikian, magang di PT DBI dapat menjadi
pengalaman yang bermakna dan berkontribusi positif bagi perkembangan karir di masa depan.

Kata kunci: brand communication, media sosial, integrated marketing communication
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INTERNSHIPREPORT

BRANDCOMMUNICATION DIVISIONAT PT. DERMA BEAUTY INDONESIA

Juan Prince Adeliant

ABSTRACT

This internship report is prepared based on the author's experience during the internship in the
Brand Communication division at PT Derma Beauty Indonesia (PT DBI). PT DBI is a company
engaged in the field of beauty and skin health, providing high quality products and services. The
background of this internship focuses on the author's efforts to understand and apply effective
brand communication strategies through social media and online shop platforms. The purpose of
this internship is to improve practical skills in monitoring social media and online shop
performance, producing creative content, and providing evaluation and strategic
recommendations to clients, namely doctors and beauty clinics that partner with PT DBI. The
author is placed as a Brand Communication Intern under the Communication & Brand
Executive division, responsible for monitoring social media accounts such as Instagram and
TikTok, as well as online shops on the Tokopedia and Shopee platforms. The job description
includes monitoring social media performance, assisting in content production, providing
content ideas that fit social media algorithms, and assisting in photoshoot sessions. The concepts
used in this report include understanding social media algorithms, integrated marketing
communications strategies, and social media marketing techniques. The main obstacles faced
during the internship include limited knowledge of social media algorithms and lack of
experience in video editing. However, through guidance and feedback from supervisors as well
as the author's initiative to learn independently, these obstacles were successfully overcome. The
conclusion of this report shows that the internship experience at PT DBI provides valuable
knowledge and skills in the field of brand communication. The author learned to understand and
apply effective brand communication strategies, produce creative content, and provide strategic
evaluations that are beneficial to clients. Suggestions for future improvement include providing a
more structured training program, increasing access to and use of AI tools, and more in-depth
and regular evaluation sessions. Thus, an internship at PT DBI can be a meaningful experience
and contribute positively to future career development.

Keywords: brand communication, social media, integrated marketing communication
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