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PERAN DAN ALUR KERJA MARKETING COMMUNICATION HOTEL
BOROBUDUR JAKARTA

Sabrina Jovani
ABSTRAK

Marketing Communication pada hotel menjadi pondasi utama yang bisa
mengomunikasikan pesan promosinya kepada target market untuk meningkatkan
penjualan, termasuk untuk mengelola brand tersebut agar bisa memiliki citra dan
reputasi yang baik di mata publik. Hotel Borobudur Jakarta adalah salah satu
manajemen yang bergerak di industri perhotelan, perusahaan ini bertanggung jawab
untuk mengelola hotel Bintang 5. Tujuan dari kegiatan magang di Hotel Borobudur
Jakarta adalah mengetahui peran Marketing Communication dan terlibat langsung
dalam divisinya. Tugas utama yang diberikan oleh user berkaitan dengan fungsi
Marketing Communication, seperti pembuatan konten, perencanaan event, hingga
pembuatan PR Writing dan penulisan press release. Setelah melakui masa kerja
magang selama 4 bulan, penulis telah mendapatkan pengalaman nyata bagaimana
bekerja di dalam divisi Marketing Communication industri perhotelan dan dalam
melalui pengalaman ini, penulis dapat melihat bagaimana teori-teori komunikasi
pemasaran yang diterapkan dalam praktik nyata untuk mendapatkan pengalaman
kerja profesional pada industri sesuai dengan apa yang pernah pernulis pelajari pada
mata kuliah Art, Copywriting & Creative Strategy, Advertising Business &
Management, Entertainment Content Production, dan Special Event & Brand
Activation.

Kata Kunci: Marketing Communication, Hotel Borobudur Jakarta, Social Media

Marketing, Event Management.
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ROLE AND WORKFLOW OF MARKETING COMMUNICATION
HOTEL BOROBUDUR JAKARTA

Sabrina Jovani
ABSTRACT

Marketing Communication in hotels is the main foundation that can communicate
promotional messages to the target market to increase sales, including to manage
the brand so that it can have a good image and reputation in the eyes of the public.
Hotel Borobudur Jakarta is one of the management engaged in the hospitality
industry, this company is responsible for managing 5-star hotels. The purpose of
the internship at Hotel Borobudur Jakarta is to know the role of Marketing
Communication and be directly involved in the division. The main tasks assigned
by the user are related to Marketing Communication functions, such as content
creation, event planning, to PR Writing and press release writing. After completing
an internship for 4 months, the author has gained real experience on how to work
in the Marketing Communication division of the hospitality industry and through
this experience, the author can see how marketing communication theories are
applied in real practice to gain professional work experience in the industry in
accordance with what the author has learned in Art, Copywriting & Creative
Strategy, Advertising Business & Management, Entertainment Content Production,
and Special Event & Brand Activation courses.

Kata Kunci: Marketing Communication, Hotel Borobudur Jakarta, Social Media

Marketing, Event Management
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