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AKTIVITAS CONTENT CREATOR TIKTOK PADA 

DEPARTEMEN MARKETING UNIVERSITAS MULTIMEDIA 

NUSANTARA 

(Jeremy Ganendra Vermeulen) 

 
ABSTRAK 

 

 
Perkembangan zaman telah menghadirkan inovasi baru dalam promosi 

melalui media sosial, membuatnya lebih mudah dan efektif. Sebagai 

mahasiswa ilmu komunikasi, mempelajari media sosial adalah kewajiban 

yang berkaitan langsung dengan studi. Penulis memilih praktik kerja 

sebagai Content Creator di Universitas Multimedia Nusantara (UMN) 

karena pengertian yang lebih dengan target audiens dan keinginan untuk 

meningkatkan kualitas serta variasi konten. Selama magang, penulis 

mengelola akun TikTok resmi UMN (@join.umn), mengevaluasi ulang 

target audiens, dan menciptakan visi konten masa depan yang engaging dan 

relatable. Kendala yang dihadapi termasuk kurangnya komunikasi dan 

koordinasi dengan PIC serta kekurangan variasi cast saat shooting. Solusi 

yang diterapkan meliputi inisiatif penulis untuk lebih aktif berkomunikasi 

dan memberikan pengarahan yang jelas saat shooting. Hasilnya 

menunjukkan peningkatan signifikan dalam keterlibatan pengguna dan 

kesadaran merek UMN di TikTok. Laporan ini memberikan wawasan 

tentang efektivitas strategi pemasaran konten di media sosial dalam konteks 

pendidikan tinggi. 

 

 

 

 
Kata kunci: Content Creator, Media Sosial, Universitas Multimedia 

Nusantara 



8 
Aktivitas Content Creator.., Jeremy Ganendra Vermeulen, Universitas Multimedia Nusantara 

 

 

 

TIKTOK CONTENT CREATOR ACTIVITIES AT THE 

MARKETING DEPARTMENT OF UNIVERSITAS 

MULTIMEDIA NUSANTARA 

(Jeremy Ganendra Vermeulen) 

 
ABSTRACT (English) 

 

 
The advancement of technology has led to new innovations in social media 

promotion, making it easier and more effective. As a communication science 

student, studying social media is essential and directly related to my field of 

study. I chose to intern as a Content Creator at Universitas Multimedia 

Nusantara (UMN) due to my familiarity with the target audience and my 

desire to improve the quality and variety of content. During the internship, I 

managed UMN's official TikTok account (@join.umn), re-evaluated the 

target audience, and developed a vision for future content that is engaging 

and relatable. Challenges included inadequate communication and 

coordination with the PIC, as well as a lack of diverse casts for shooting. 

Solutions implemented involved taking the initiative to be more proactive 

and providing clear direction during shoots. The results showed a 

significant increase in user engagement and brand awareness of UMN on 

TikTok. This report provides insights into the effectiveness of content 

marketing strategies on social media within the context of higher education. 

 
Keywords: Content Creator, Social Media, Universitas Multimedia 

Nusantara 



9 
Aktivitas Content Creator.., Jeremy Ganendra Vermeulen, Universitas Multimedia Nusantara 

 

 

 

DAFTAR ISI 

HALAMAN PERNYATAAN TIDAK PLAGIAT .................................................................. 1 

HALAMAN PERSETUJUAN ............................................................................................ 2 

HALAMAN PENGESAHAN ............................................................................................. 3 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS .......................................................................................... 4 

KATA PENGANTAR ............................................................................................................... 5 

ABSTRAK .......................................................................................................................... 7 

ABSTRACT (English) .......................................................................................................... 8 

DAFTAR ISI ....................................................................................................................... 9 

DAFTAR GAMBAR ........................................................................................................ 10 

DAFTAR TABEL .............................................................................................................. 11 

DAFTAR LAMPIRAN ..................................................................................................... 12 

BAB                                                                                                         I 

PENDAHULUAN ............................................................................................................ 13 

1.1. Latar Belakang ..................................................................................................... 13 

1.2. Maksud dan Tujuan Kerja Magang ...................................................................... 16 

1.3. Waktu dan Prosedur Pelaksanaan Kerja Magang................................................. 17 

BAB II 

GAMBARAN UMUM PERUSAHAAN .......................................................................... 21 

2.1 Sejarah Universitas Multimedia Nusantara........................................................... 21 

2.2 Struktur Organisasi Perusahaan ............................................................................ 23 

BAB III 

PELAKSANAAN KERJA MAGANG ............................................................................. 28 

3.1 Kedudukan dan Koordinasi .................................................................................. 28 

3.2 Tugas yang Dilakukan .......................................................................................... 29 

3.3 Kendala yang Ditemukan ..................................................................................... 50 

3.4 Solusi atas Kendala yang Ditemukan ................................................................... 51 

BAB IV 

SIMPULAN DAN SARAN .............................................................................................. 53 

4.1 Simpulan ............................................................................................................... 53 

4.2 Saran ..................................................................................................................... 54 

DAFTAR PUSTAKA ....................................................................................................... 56 

LAMPIRAN ...................................................................................................................... 57 

A. MBKM Cover Letter - MBKM 01......................................................................... 57 

B. MBKM Card - MBKM 02 ..................................................................................... 58 

C. MBKM Daily Tasks - MBKM 03 .......................................................................... 59 

D. MBKM Report Verification Sheet - MBKM 04 .................................................... 84 

E. MBKM Acceptance Letter (LoA) .......................................................................... 85 

F. Turnitin Checking Result ........................................................................................ 86 



10 
Aktivitas Content Creator.., Jeremy Ganendra Vermeulen, Universitas Multimedia Nusantara 

 

 
 

DAFTAR GAMBAR 

 
Gambar 1.1 Data pengguna internet 2024 ............................................................ 14 

Gambar 1.2 Negara dengan pengguna TikTok terbanyak .......................... 16 

Gambar 2.1 Logo Universitas Multimedia Nusantara ............................... 22 

Gambar 2.2 Struktur Organisasi UMN ...................................................... 24 

Gambar 2.3 Struktur Departemen Marketing & Business Development ... 25 

Gambar 3.1 Model Content Inc. Joe Pulizzi .............................................. 36 

Gambar 3.2 Presentasi Content Plan .................................................................... 40 

Gambar 3.3 Penulis menjadi cast untuk konten TikTok ............................ 41 

Gambar 3.4 Tampilan Final Edit Konten TikTok ...................................... 43 

Gambar 3.5 Konten Social Battery ...................................................................... 46 

Gambar 3.6 Perbandingan Performa Konten yang Sama di TikTok vs Instagram 

Reels..................................................................................................................... 48 



11 
Aktivitas Content Creator.., Jeremy Ganendra Vermeulen, Universitas Multimedia Nusantara 

 

 

 

DAFTAR TABEL 

Tabel 3.1.Tugas dan Uraian Kerja Magang ......................................... 32 

Tabel 3.2 Waktu Pelaksanaan Magang ................................................ 32 



12 
Aktivitas Content Creator.., Jeremy Ganendra Vermeulen, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 

A. MBKM Cover Letter - MBKM 01 .............................................................. 57 

B. MBKM Card - MBKM 02 ........................................................................... 58 

C. MBKM Daily Tasks - MBKM 03 ............................................................... 59 

D. MBKM Report Verification Sheet - MBKM 04 ......................................... 84 

E. MBKM Acceptance Letter (LoA) ............................................................... 85 

F. Turnitin Checking Result ............................................................................. 86 


		2024-06-27T15:04:45+0700
	Cendera Rizky Anugrah Bangun




