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PERAN BRAND MARKETING PT DIAMOND FOOD INDONESIA
DALAM MEMPERTAHANKAN BRAND IMAGE

Jennifer Severa Tanto

ABSTRAK

Industri susu di Indonesia merupakan salah satu industri di bidang pangan yang
memiliki potensi yang sangat besar untuk berkembang pesat. Untuk
mempertahankan dan meningkatkan eksistensi di pasar, diperlukan strategi
pemasaran agar meningkatkan kesadaran merek. Salah satu perusahaan industri
susu di Indonesia yang masih bersaing saat ini adalah PT Diamond Food Indonesia,
yang bergerak di bidang Food and Beverage, khususnya di produk dairy yang
produknya tersebar di seluruh Indonesia. Penulis melakukan aktivitas kerja magang
di PT Diamond Food Indonesia sebagai Brand Marketing Intern dan memiliki tugas
utama yakni mengembangkan media sosial produk Diamond, meningkatkan
kegiatan promosi di media sosial, dan melakukan aktivasi pemasaran secara digital.
Selama aktivitas kerja magang, penulis dapat menerapkan konsep brand marketing
dan brand image, mendapatkan banyak pengalaman serta pengetahuan baru, dan
memahami secara mendalam praktek pemasaran di lapangan. Kendala utama yang
dihadapi oleh penulis adalah terdapat ketidaksesuaian terhadap konsep dan di dalam
praktik magang. Setelah 640 jam melaksanakan aktivitas kerja magang, penulis
dapat menyimpulkan bahwa di dalam kegiatan pemasaran, diperlukan cakupan
yang luas dan tingkat kreativitas yang tinggi untuk dapat mengimplementasikan
strategi dan aktivitas yang efektif.

Kata kunci: Komunikasi Pemasaran, Pemasaran Merek, Citra Merek
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THE ROLE OF PT DIAMOND FOOD INDONESIA’S BRAND MARKETING
IN MAINTAINING THE BRAND IMAGE

Jennifer Severa Tanto

ABSTRACT

The dairy industry in Indonesia is one of the industries in the food sector that has
enormous potential to develop rapidly. To maintain and increase existence in the
market, a marketing strategy is needed to increase brand awareness. One of the
dairy industry companies in Indonesia that is still competitive today is PT
Diamond Food Indonesia, which operates in the Food and Beverage sector,
especially in dairy products whose products are spread throughout Indonesia.
The author carried out internship activities at PT Diamond Food Indonesia as a
Brand Marketing Intern and had the main task of developing social media for
Diamond products, increasing promotional activities on social media, and
carrying out digital marketing activations. During internship work activities, the
author was able to apply the concepts of brand marketing and brand image, gain
a lot of experience and new knowledge, and understand in depth marketing
practices in the field. The main obstacle faced by the author is that there is a
mismatch in the concept and in internship practice. After 640 hours of carrying
out internship activities, the author can conclude that marketing activities require
a broad scope and a high level of creativity to be able to implement effective
strategies and activities.

Keywords: Marketing Communications, Brand Marketing, Brand Image
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