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ABSTRAK 

 

Perkembangan teknologi dan perkembangan pengguna aktif media sosial 
membuat para bebisnis tertarik untuk melakukan pemasaran melalui media digital. 
Dengan perkembangan yang signifikan, banyak membuka peluang baru untuk 
berbisnis, salah satunya adalah dengan kemunculan digital agency. Sejalan 
dengan perkembangan teknologi, muncul paradigma baru yaitu digital marketing. 
Sehingga, pemasaran memiliki hubungan dengan teknologi digital. Digital 
marketing juga memiliki dampak yang positif dikarenakan perusahaan bisa 
menjalin komunikasi dua arah dengan konsumen. Sprout Digital Labs merupakan 
digital agency yang berkembang pesat dan berlokasi di The Icon, BSD. Kata 
“sprout” sendiri memiliki filosofi untuk tumbuh semakin besar. Sprout 

berkomitmen pada inovasi dan kemajuan, Sprout memiliki keahlian dalam 
memberikan solusi teknologi yang sesuai dengan teknologi saat ini. Dalam 
pelaksanaannya, dibutuhkan Social Media Officer. Dalam hal ini, peran Social 
Media Officer adalah untuk memastikan bahwa adanya keterlibatan audiens 
dengan perusahaan melalui konten kampanye media sosial hingga dapat 
membangun interaksi dan keterlibatan audiens dengan konten hingga dapat 
terciptanya hubungan yang positif dengan perusahaan. Maksud serta tujuan 
magang ini ditujukan untuk memahami lebih lanjut tugas Social Media Officer di 
agency Sprout Digital Labs, mengevaluasi konten dan kampanye yang telah 
berjalan, serta mendapatkan pengalaman kerja profesional pada industri sesuai 
dengan apa yang dipelajari pada mata kuliah Art, Copywriting & Creative 
Strategy, Integrated Brand Campaign, Advertising Business & Management, 
Entertainment Content Production, B2B Communication, dan Special Event & 
Brand Activation. Selama menjalankan praktik kerja magang, peran dari seorang 
Social Media Officer terlihat secara nyata dari tugas yang dilakukan mulai dari 
scheduling konten, mencari ide konten, memantau kinerja konten, dan membuat 
artikel. 

 

Kata kunci: social media officer, Sprout Digital Labs, digital agency, digital 
marketing, social media 
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SOCIAL MEDIA OFFICER ROLE 
IN SPROUT DIGITAL LABS AGENCY 

 
 Gabriella Christie Kartadibrata 

 
ABSTRACT 

 

Technological developments and the development of active social media users 
have made businesses interested in marketing through digital media. With 
significant developments, many new opportunities for business have opened up, 
one of which is the emergence of digital agencies. In line with technological 
developments, a new paradigm has emerged, namely digital marketing. So, 
marketing has a relationship with digital technology. Digital marketing also has a 
positive impact because companies can establish two-way communication with 
consumers. Sprout Digital Labs is a fast-growing digital agency located in The 
Icon, BSD. The word "sprout" itself has a philosophy of growing bigger. Sprout is 
committed to innovation and progress, Sprout has expertise in providing 
technology solutions that suit today's technology. In its implementation, a Social 
Media Officer is needed. In this case, the role of the Social Media Officer is to 
ensure that there is audience involvement with the company through social media 
campaign content so that it can build audience interaction and involvement with 
the content so that a positive relationship with the company can be created. The 
aims and objectives of this internship are aimed at finding out more about the role 
of the Social Media Officer at the Sprout Digital Labs agency, evaluating content 
and campaigns that have been running, and gaining professional work experience 
in the industry in accordance with what was learned in the Art, Copywriting & 
Creative Strategy course, Integrated Brand Campaign, Advertising Business & 
Management, Entertainment Content Production, B2B Communication, and 
Special Event & Brand Activation. During the internship, the role of a Social 
Media Officer can be clearly seen from the tasks carried out starting from 
scheduling content, looking for content ideas, monitoring content performance, 
and creating articles. 

 

Keywords: social media officer, Sprout Digital Labs, digital agency, digital 
marketing, social media 
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