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PERAN SOCIAL MEDIA SPECIALIST DI LIQUID AGENCY 

Eunike Basaria Sinaga 

 

ABSTRAK 

 

Perusahaan periklanan seringkali membutuhkan hadirnya social media 

specialist guna membantu monitoring terhadap perusahaan kompetitor, 

melakukan analisis terhadap latar belakang pada klien dan 

kompetitornya, menganalisis trend terkini, serta memiliki taktik 

menggaet audience agar lebih familiar dengannama perusahaan Liquid 

Agency beserta klien di dalamnya. Penulis memilih Liquid Agency 

dikarenakan penulis membaca dan tertarik dengan latar belakang 

perusahaan di mana telahmenangani berbagai klien-klien ternama di 

Indonesia. Kendala utama yang terdapat di lingkungan kerja adalah 

komunikasi yang tak jarang tidak berjalandengan lancar atau terjadi 

miskomunikasi dikarenakan adanya workload yang lumayan berat di 

perusahaan fast paced seperti Liquid Agency. Tugas yang dilakukan 

penulis tak lain seperti ; content planning, daily monitoring klien dan 

kompetitor membantu divisi PR, menjadi talent baik internal maupun 

external/ untuk klien, trend analysis, membantu proses pengeditan 

konten, copywriting,pembuatan akun sosial media baru jika diperlukan, 

dan lain sebagainya. Kesimpulan serta solusi selama pelaksanaan magang 

berlangsung di Liquid Agency sebagai intern social media specialist 

adalah skill cepat tanggap, adaptif dengan segalapekerjaan yang ada, 

memiliki pengolahan waktu yang bagus, serta aktif dalam berkomunikasi 

dan bertanya terhadap sekitar sekiranya ada hal-hal yang kurang 

dipahami. Selain itu, banyak pembelajaran yang penulis dapatkanselama 

kuliah dapat dijadikan dasar akan dunia kerja yang penulis jalankan. 

 

Kata kunci: Talent, Social Media Specialist, Perencanaan Konten, 

Pengolahan Waktu. 
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ROLE OF SOCIAL MEDIA SPECIALIST AT LIQUID 

AGENCY 

Eunike Basaria Sinaga 

 

 

ABSTRACT 

 

It is not uncommon for companies to often need the presence of a social 

media specialist to help monitor competing companies, carry out 

background analysis on clients and competitors, analyze the latest trends, 

and attract the audience to be more familiar with the name of the Liquid 

Agency company. The author chose Liquid Agency because the author 

readand was interested in the company's background, which has handled 

variouswell-known clients in Indonesia. The main obstacle in the work 

environmentis communication which often does not run smoothly or 

miscommunicationoccurs due to the fairly heavy workload in fast-paced 

companies like LiquidAgency. The tasks carried out by the writer are 

none other than; content planning, daily monitoring of clients and 

competitors assisting the PR division, providing talent both internally 

and externally/for clients, trend analysis, assisting with the content 

editing process, copywriting, making news account at social media if 

needed, etc. The conclusions and solutions during the internship at Liquid 

Agency as an internal social media specialist are skills of being 

responsive, adaptive to all existing work, having good time management, 

and being active in communicating and asking around ifthere are things 

you don't understand. Apart from that, the many lessons that the author 

got during college can be used as a basis for the world of work that the 

author carries out. 

 

Keywords: Liquid Agency, Talent, Social Media Specialist, Content 

Planning, Time Management. 
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