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PERAN SOCIAL MEDIA SPECIALIST DALAM AKTIVITAS
KOMUNIKASI PEMASARAN MELALUI MEDIA SOSIAL

ELSHESKIN

Irene Zanetha Halim

ABSTRAK

Praktik kerja magang dilakukan sebagai social media intern yang ada di bawah
departemen Marketing pada Elsheskin, sebuah brand skincare dan kecantikan di
bawah naungan PT Elshe Estetika Nusantara. Latar Belakang pemilihan tempat
magang adalah semakin bertumbuhnya tren dan skincare di tengah kehidupan
konsumen saat ini. Tujuan dari kerja magang ini adalah untuk
mengimplementasikan konsep marketing communication khususnya dalam hal
media sosial selaku salah satu alat marketing communication pada perusahaan
tempat kerja magang. Deskripsi pekerjaan social media intern adalah melakukan
riset, penyusunan objektif, strategi, hingga taktik dan diturunkan dalam sebuah
content plan, kemudian membangun customer relations, hingga memantau hasil
kinerja media sosial tersebut dalam social media report. Konsep yang digunakan
dalam laporan magang ini adalah framework SOSTAC yang terdiri atas tahapan
situation analysis, objective, strategy, tactic, action, dan control. Konsep
pendukung lainnya adalah marketing communication mix menurut Kotler &
Keller (2016), konsep tentang social media content planning menurut Georgieva
& Djoukanova (2014), konsep tentang customer relations menurut Gustam
(2015), dan konsep tentang social media reporting menurut Silva, S. C., Duarte, P.
A. O., & Almeida, S. R. (2020). Kendala utama dalam proses kerja magang adalah
perusahaan yang kurang terbuka atas saran yang diberikan tim sehingga strategi
dan aktivitas marketing communication yang diimplementasikan kurang
berinovasi dan beragam. Setelah dilakukan aktivitas magang selama 640 jam
kerja, didapatkan kesimpulan bahwa keseluruhan divisi di bawah departemen
marketing memiliki peranan penting masing-masing yang saling bekerja sama
dalam mewujudkan tujuan perusahaan, mulai dari brand awareness hingga sales.
Terdapat beragam aktivitas marketing communication, khususnya dalam bidang
media sosial, yang penulis dalami dan implementasikan secara kreatif.

Kata kunci: Marketing Communication, Social Media, Content Marketing,
Media Placement, Social Media Reporting
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THE ROLE OF SOCIAL MEDIA SPECIALIST IN
ELSHESKIN’S SOCIAL MEDIA MARKETING

COMMUNICATION ACTIVITIES

Irene Zanetha Halim

ABSTRACT

Internship work is carried out as an internal social media under the Marketing
department at Elsheskin, a skincare and beauty brand under the auspices of PT Elshe
Estetika Nusantara. The background for choosing an internship location is the growing
trend and skincare in the lives of today's consumers. The aim of this internship is to
implement the concept of marketing communication, especially in terms of social media
as one of the marketing communication tools in the company where the intern works. The
job description of a social media intern is to carry out research, prepare objectives,
strategies, and tactics and develop them into a content plan, then build customer
relations, and monitor the results of social media performance in social media reports.
The concept used in this internship report is the SOSTAC framework which consists of the
stages of situation analysis, objective, strategy, tactics, action and control. Other
supporting concepts are marketing communication mix according to Kotler & Keller
(2016), the concept of social media content planning according to Georgieva &
Djoukanova (2014), the concept of customer relations according to Gustam (2015), and
the concept of social media reporting according to Silva, S. C., Duarte, P. A. O., &
Almeida, S. R. (2020). The main obstacle in the internship process is that the company is
not open enough to suggestions given by the team so that the marketing communication
strategies and activities implemented lack innovation and variety. After carrying out
internship activities for 640 working hours, it was concluded that all divisions under the
marketing department each had an important role in working together to realize the
company's goals, from brand awareness to sales. There are various marketing
communication activities, especially in the field of social media, which the author
explores and implements creatively.

Keywords: Marketing Communication, Social Media, Content Marketing, Media

Placement, Social Media Reporting
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