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ABSTRAK 

Kini internet telah menjadi bagian dari kehidupan orang-orang di dunia, termasuk 

Indonesia. Di mana, orang-orang tidak bisa terlepas dari internet karena internet 

telah menjadi fondasi bagi aktivitas. Setelah mengetahui adanya perbedaan perilaku 

manusia yang mulai beralih ke internet, perusahaan pun semakin sadar akan 

pentingnya membangun citra merek yang bagus di Internet dan beberapa 

perusahaan juga  meminta bantuan dari agensi digital dalam peralihan ke dunia 

digital. Salah satu digital Agensi di Indonesia adalah PT Acom Digital Kreasi yang 

telah berhasil membantu beberapa brand untuk masuk ke dunia digital dan penulis 

berhasil mendapatkan kesempatan untuk melaksanakan magang di PT Acom 

Digital Kreasi sebagai social media officer. Selama proses kerja magang, penulis 

berhasil mengimplementasikan mata kuliah social media & mobile marketing 

dalam proses kerja magang, dimana mata kuliah ini membantu penulis dalam  

melihat insight media sosial dan membuat report. Tugas utama penulis adalah 

membuat segala reporting yang berkaitan dengan media sosial dan melakukan 

postingan media sosial terutama platform X. Selama proses kerja magang tentunya 

penulis juga menemukan beberapa kendala, namun semua kendala sudah 

diselesaikan dengan baik dengan bantuan supervisi dan rekan kerja lainnya. 

 

Kata kunci: Digital Agensi, Magang, Media Sosial 
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ACTIVITIES OF SOCIAL MEDIA OFFICER AT  

PT ACOM DIGITAL KREASI 
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ABSTRACT 

 

Internet has become an important part of people’s around the world, including 

Indonesia. Where people cannot detach themselves from the internet as it has 

become the foundation for various activities. Recognizing the change in human 

behaviour towards the internet, companies have become increasingly aware of the 

importance of building a strong brand image in social media. As a result, some 

companies have search for assistance from digital agencies in their transition to the 

digital world. One of the digital agency in Indonesia is PT Acom Digital Kreasi, 

which has succesfully helped several brands enter the digital world. I had 

opportunity to Intern at PT Acom Digital Kreasi as a social media officer. During 

my internship, I was able to implement the knowledge gained from my social media 

& mobile marketing course at universities in analyzing social media insight and 

creating reports. My main responsibilities included generating all reports related 

to social media and managing social media posts particularly on platform X. 

Throughout the internship, I encounteres several challenges, but all issues were 

effectively resolved with the help of my supervisor and colleagues. 

 

Keywords: Digital Agency, Internship, Social Media 
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