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PERAN DIVISI MEDIA SOSIAL 

DI PERUSAHAAN CONNEXT BY MARQUEE 

Patresia Lisnayanti Zalukhu 

 

ABSTRAK 

 
Peran divisi media sosial pada saat sekarang ini menjadi sebuah posisi yang 

dibutuhkan dalam sebuah perusahaan guna membangun kesadaran merek 

terhadap produk atau jasa yang ditawarkan oleh perusahaan. Maka dari itu, 

Connext by Marquee yang bergerak di bidang pelayanan ruang kerja, 

berusaha untuk mengedapankan pemanfaatan media sosial sebagai alat 

pemasaran utama perusahaan. Tujuan dari kerja magang ini adalah untuk 

mengetahui praktik Social Media Specialist khususnya dalam pembuatan dan 

pengelolaan konten kreatif, serta untuk mengembangkan kemampuan soft 

skill dan hard skill yang relevan. Keterlibatan pekerja magang dalam 

pengimplementasian kerja magang melibatkan tugas seperti brainstorming 

ide konten, perencanaan dan penyusunan konten kalender, hingga evaluasi 

performa media sosial dan kinerja konten menggunakan alat analitik. Selama 

program magang, pekerja magang mengimplementasikan strategi pemasaran 

digital yang efektif, berkontribusi dalam meningkatkan kesadaran merek 

Connext by Marquee, dan memberikan evaluasi serta rekomendasi 

berdasarkan data performa media sosial. Setelah dilakukan aktivitas magang 

selama 640 jam kerja, didapatkan kesimpulan bahwa pekerja magang telah 

berhasil menuntaskan tugas yang diberikan oleh perusahaan Connext by 

Marquee dan menjawab tujuan yang telah ditetapkan di awal serta 

memberikan saran kepada beberapa pihak. 

 

Kata kunci: Konten Kreatif, Kesadaran Merek, Media Sosial, Pemasaran 

Digital, Social Media Specialist 
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THE ROLE OF THE SOCIAL MEDIA DIVISION IN THE 

CONNEXT BY MARQUEE COMPANY 

 
Patresia Lisnayanti Zalukhu 

 

ABSTRACT 

 
The role of the social media division today is a position that is needed in a 

company to build brand awareness of the products or services offered by the 

company. Therefore, Connext by Marquee which operates in the workspace 

services sector, is trying to prioritize the use of social media as the company's 

main marketing tool. The aim of this internship is to understand the practices 

of Social Media Specialists, especially in creating and managing creative 

content, as well as to develop relevant soft skills and hard skills. The 

involvement of interns in implementing internship work involves tasks such 

as brainstorming content ideas, planning and compiling content calendars, 

to evaluating social media performance and content performance using 

analytical tools. During the internship program, interns implement effective 

digital marketing strategies, contribute to increasing Connext by Marquee 

brand awareness, and provide evaluations and recommendations based on 

social media performance data. After carrying out internship activities for 

640 working hours, it was concluded that the interns had successfully 

completed the tasks given by the Connext by Marquee company and answered 

the objectives that had been set at the beginning and provided suggestions to 

several parties. 

 

Keywords: Brand Awareness, Creative Content, Digital Marketing, Social 

Media, Social Media Specialist 
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