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ABSTRAK

Iklan memiliki peran yang penting bagi perusahaan untuk meningkatkan penjualan,
seiring kemajuan teknologi dan internet. Para pelaku bisnis terus mencoba hal-hal
baru untuk membuat masyarakat lebih mengenal merek mereka, seringkali dengan
bekerja sama dengan biro iklan seperti Hakuhodo Jakarta yang terkenal. Di agensi
ini, peran Account Executive sangat penting sebagai penghubung antara tim
internal perusahaan dan klien eksternal. Penulis melakukan praktik kerja magang
sebagai Account Executive Intern di Hakuhodo Jakarta selama 6 bulan. Tujuan
praktik magang ini adalah untuk memahami peran dan proses kerja Account
Executive, mendapatkan ilmu hard skill serta soft skill pada industri periklanan.
Kesimpulannya melakukan kerja magang sebagai Account Executive di Hakuhodo
Jakarta dapat memberikan pengetahuan penting mengenai aktivitas Account
Executive. Penulis juga menyarakan agar perusahaan dapat lebih membagi
workload dan workflow tim Account lebih merata lagi agar proses kerja tim Account
dapat menjadi lebih efektif. Selama magang, tugas Account Executive sebagai
jembatan antara perusahaan dan klien sangat penting, hal ini terlihat dari berbagai
tugasnya. Diantaranya menghadiri rapat, membuat dokumen penting, melakukan
penelitian, dan mengawasi tahapan produksi. Magang memang menghadapi
beberapa tantangan, seperti proses kerja yang kurang efisien karena klien
menginginkan perubahan, beban kerja yang kurang merata dan kesenjangan
pengetahuan kerja yang tidak tercakup dalam kelas. Secara keseluruhan, Account
Executive Intern berhasil memenuhi perannya sebagai penghubung antara tim
internal dan klien, sekaligus menerapkan keterampilan Account Planning.

Kata kunci: account executive, account management, account planning, creative
brief, Hakuhodo Jakarta
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ACCOUNT EXECUTIVE ACTIVITY IN HAKUHODO
JAKARTA

Husain Asy-syahid Alatas

ABSTRACT

Advertising has an important role for companies to increase sales, along with
advances in technology and the internet. Business people continue to try new things
to make the public more familiar with their brands, often by collaborating with
advertising agencies such as the famous Hakuhodo Jakarta. In this agency, the
Account Executive's role is very important as a liaison between the company's
internal team and external clients. The author did an internship as an Account
Executive Intern at Hakuhodo Jakarta for 6 months. The aim of this internship is to
understand the role and work process of an Account Executive, gain knowledge of
hard skills and soft skills in the advertising industry. In conclusion, doing an
internship as an Account Executive at Hakuhodo Jakarta can provide important
knowledge regarding Account Executive activities. The author also suggests that
companies can divide the workload and work flow of the Accounts team more evenly
so that the Accounts team's work process can be more effective. During the
internship, the Account Executive's task as a bridge between the company and
clients is very important, this can be seen from various achievements. These include
attending meetings, creating important documents, conducting research, and
supervising production stages. Internships do face some challenges, such as less
efficient work processes due to clients wanting changes, insufficient number of
workers, and specific knowledge gaps not covered in classes. Overall, the Account
Executive Intern succeeded in meeting expectations as a liaison between the
internal team and clients, while applying Account Planning skills.

Keywords: account executive, account management, account planning, creative

brief, Hakuhodo Jakarta
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