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Salwa Anindiza Rabbani

ABSTRAK

Laporan praktik kerja magang ini dibuat untuk mengevaluasi peran seorang
Corporate Communication and Branding Intern di PT MRT Jakarta (Perseroda).
Dalam laporan ini, peserta magang terlibat dalam berbagai aktivitas dan tugas yang
dilakukan oleh seorang Corporate Communication and Branding Intern, dengan
tujuan membangun citra perusahaan. Selama praktik kerja magang, peserta magang
memahami bahwa manajemen konten media sosial, copywriting, CSR, dan
hubungan dengan komunitas memiliki peran penting dalam pelaksanaan fungsi
Corporate Communication and Branding. Mengelola konten digital, memproduksi
iklan korporat, melakukan aktivitas CSR, hingga berinteraksi dengan komunitas
adalah beberapa elemen yang bertujuan mengelola citra perusahaan serta menjaga
hubungan baik dengan berbagai pemangku kepentingan.

Kata kunci: Corporate Communication, Corporate Branding, Corporate Image
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THE ROLE OF CORPORATE COMMUNICATION AND
BRANDING IN MANAGING THE CORPORATE IMAGE OF PT
MRT JAKARTA (PERSERODA)

Salwa Anindiza Rabbani

ABSTRACT

This internship report is formulated to assess the role of a Corporate
Communication and Branding Intern at PT MRT Jakarta (Perseroda). Within this
report, the intern is engaged in various activities and tasks typically performed by
a Corporate Communication and Branding Intern, with the aim of enhancing the
company's image. Throughout the internship, the intern comprehends that
managing social media content, copywriting, CSR, and community relations play
pivotal roles in the execution of the Corporate Communication and Branding
function. Managing digital content, producing corporate advertisements,
conducting CSR activities, interacting with communities are some elements aimed
at managing the company's image and maintaining positive relationships with
various stakeholders.

Keywords: Corporate Communication, Corporate Branding, Corporate Image
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