
 

 

47 
Aktivitas Content Creator…, Alma Maulidiana, Universitas Multimedia Nusantara 

 

DAFTAR PUSTAKA 

 

Ahdiyat, A. (2022, 09 07). Mayoritas Warga RI Cari Informasi di Media Sosial. 

Retrieved from Databoks.katadata.co.id: 

https://databoks.katadata.co.id/infografik/2022/09/07/mayoritas-warga-ri-

cari-informasi-di-media-sosial 

Cahyono, A. S. (2016). PENGARUH MEDIA SOSIAL TERHADAP 

PERUBAHAN SOSIAL MASYARAKAT DI INDONESIA. Publiciana, 

3-9. 

Derviana, A., & Fitriawan, R. A. (2019). KONVERGENSI PADA MEDIA 

MASSA. COMNEWS, 404-410. 

Haqqu, R., & Ersyad, F. A. (2020). EKSISTENSI MEDIA TELEVISI ERA 

DIGITAL DIKALANGAN REMAJA. Jurnal USM, 39. 

Heggde, G., & Shainesh, G. (2018). SOCIAL MEDIA MARKETING: EMERGING 

CONCEPTS AND APPLICATIONS. Palgrave Macmillan. 

Indonesiabaik.id. (2024). 221 Juta Penduduk Indonesia Makin Melek sama 

Internet. Retrieved from Indonesiabaik.id: 

https://indonesiabaik.id/infografis/221-juta-penduduk-indonesia-makin-

melek-sama-internet 

Moriuchi, E. (2019). Social Media Marketing Strategies in Utilizing Consumer-

Generated Content. Business Expert Press. 

Philip, K. (2017). Principles of Marketing. Pearson. 

Pigneur, Y., Alexander, & Ostelwalder. (2010). Business Model Generation: A 

Handbook for Visionaries, Game Changers, and Challengers. John Wiley 

& Sons. 

Pulizzi, J. (2014). Epic Content Marketing. McGraw-Hill Education. 

Quesenberry, K. A. (2019). SOCIAL MEDIA STRATEGY MARKETING, 

ADVERTISING, AND PUBLIC RELATIONS IN THE CONSUMER 

REVOLUTION. Rowman & Littlefield. 

 

 

 

 


