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IMPLEMENTASI STRATEGI KOMUNIKASI PEMASARAN 

BRAND COLORBOX 

 

Jennifer 

 

ABSTRAK 

 

Meningkatnya persaingan di industri pakaian Indonesia mengharuskan perusahaan 

untuk mengikuti perkembangan zaman agar tidak tertinggal dan tetap diminati 

konsumen. Tujuan kerja magang di Divisi Marketing Communication adalah 

mengaplikasikan pengetahuan teori dan praktik Integrated Marketing 

Communication (IMC) dengan efektif dalam mempromosikan pakaian 

menggunakan media promosi seperti hanging banner¸ OOH atau LED store, 

memasarkan baju melalui marketing content dan meningkatkan brand awareness 

melalui event. Perusahaan yang menjadi tempat kerja magang bergerak dalam 

industri retail pakaian, yaitu PT Delamibrands Kharisma Busana. Posisi yang 

dipilih dalam aktivitas magang adalah sebagai marketing communication untuk 

brand Colorbox. Tugas penulis adalah mempersiapakan konten untuk dipublikasi 

secara digital ataupun cetak, seperti photoshoot atau menghubungi Key Opinion 

Leader (KOL) dan pelaksanaan event. Konsep yang dipakai dalam penulisan 

laporan magang in adalah konsep Integrated Marketing Communication, Marketing 

Content dan Event Management. Kendala utama dalam proses kerja magang adalah 

beberapa materi promosi yang kurang menarik dan relevan dengan target audiens 

yang disasar. Dengan demikian, penulis menyimpulkan bahwa divisi marketing 

communication memiliki peran penting dalam mempromosikan tren pakaian 

terutama statement baju melalui konten yang dipasarkan 

 

Kata kunci: Integrated Marketing Communication, Content Marketing, Event 

Management. Fashion, Industri Retail 
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IMPLEMENTING A MARKETING COMMUNICATION 

STRATEGY FOT THE COLORBOX BRAND 

 

Jennifer 

 

ABSTRACT 

 

The Indonesian clothing industry faces intensifying competition, demanding 

companies to adapt to current trends and remain relevant to consumers. The 

purpose of my internship in the Marketing Communication division is to apply my 

theoretical and practical knowledge of Integrated Marketing Communication 

(IMC) effectively in promoting clothing using promotional media such as hanging 

banners¸ OOH or LED stores, marketing clothes through marketing content, and 

increasing brand awareness through events. The company where I worked is in the 

clothing retail industry, namely PT Delamibrands Kharisma Busana. The position 

chosen for the internship is marketing communication for the Colorbox brand. My 

responsibilities included content creation for digital and print publications, such as 

photoshoot coordination, contacting Key Opinion Leaders (KOLs) for 

collaborations, and participating in event management activities. The concepts 

used in this internship report are Integrated Marketing Communication, Marketing 

Content, and Event Management. The obstacle during my internship is that some 

of the promotional materials are less attractive and relevant to the target audience. 

In conclusion, the Marketing Communication division has an important role in 

promoting clothing trends, especially clothing statements through marketed 

content. 

 

 

Keywords: Integrated Marketing Communication, Content Marketing, Event 

Management. Fashion, Industry Retail 
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