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PERANCANGAN KAMPANYE DIGITAL FOOD GARDEN
KITA#TOGETHERWEGROW DALAM UPAYA
MENGEDUKASI MASYARAKAT MUDA TENTANG
KONSEP FOOD GARDEN

Izdiharindra Pratama

ABSTRAK

Perancangan karya kampanye digital Food Graden Kita berfokus pada pentingnya
ketahanan pangan dan ekonomi lokal dalam menghadapi berbagai tantangan global,
serta peran penting komunitas dalam membangun ketahanan tersebut. Perancangan
kampanye digital Food Garden Kita bertujuan untuk mengedukasi masyarakat
muda mengenai konsep Food Garden, sebagai upaya meningkatkan ketahanan
pangan, ekonomi lokal, dan resiliensi komunitas di Indonesia. Kampanye ini
dirancang menggunakan model SOSTAC (Situation, Objectives, Strategy, Tactics,
Action, Control), yang membantu dalam perencanaan dan pelaksanaan strategi
komunikasi digital yang efektif. Perancangan karya ini melibatkan analisis situasi
awal, penentuan tujuan kampanye, pengembangan strategi komunikasi, serta taktik
dan tindakan yang dilakukan untuk mencapai tujuan. Hasil karya ini, menunjukkan
bahwa kampanye digital yang terstruktur dengan baik dan menggunakan platform
media sosial seperti Instagram dan fitur-fitur interaktifnya mampu meningkatkan
kesadaran dan partisipasi masyarakat muda terhadap konsep food garden.
Kesimpulan dari karya ini menyatakan bahwa edukasi melalui kampanye digital
efektif dalam meningkatkan kesadaran terhadap resiliensi komunitas dan ketahanan
pangan serta ekonomi lokal.

Kata kunci: eknomi lokal, food garden, ketahanan pangan, resiliensi komunitas,
SOSTAC.
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DESIGNING THE FOOD GARDEN KITA
#TOGETHERWEGROW DIGITAL CAMPAIGN TO
EDUCATE YOUTH ABOUT THE FOODGARDEN
CONCEPT

Izdiharindra Pratama

ABSTRACT (English)

The design of the Food Garden Kita digital campaign focuses on the importance of
food security and the local economy in facing various global challenges, as well as
the crucial role of the community in building such resilience. The aim of the Food
Garden Kita digital campaign is to educate young people about the concept of food
gardens as an effort to enhance food security, the local economy, and community
resilience in Indonesia. This campaign is designed using the SOSTAC model
(Situation, Obijectives, Strategy, Tactics, Action, Control), which aids in the
planning and execution of effective digital communication strategies. The design of
this work involves an initial situation analysis, the determination of campaign
objectives, the development of communication strategies, as well as the tactics and
actions taken to achieve the goals. The results of this work show that a well-
structured digital campaign utilizing social media platforms like Instagram and its
interactive features can increase awareness and participation among the younger
generation regarding the concept of food gardens. The conclusion of this work
states that education through digital campaigns is effective in raising awareness
about community resilience and food security as well as the local economy.

Keywords: community resilience, food garden, food security, local economy,
SOSTAC.
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