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Ammara Ghania Aqila Humayra

ABSTRAK

Persaingat ketat dalam industri kecantikan mendorong perusahaan menggunakan
teknik pemasaran efektif untuk meningkatkan minat beli. Praktik kerja magang
dilakukan untuk memahami proses kerja sebagai public relation intern yang fokus
pada pekerjaan sebagai KOL specialist untuk menjalin hubungan baik dan
melaksanakan kampanye pemasaran digital. Magang dilakukan di Emina
Cosmetics (PT Paragon Technology and Innovation), sebuah merek kecantikan
remaja usia 14-23 tahun yang berdiri sejak 2015. Pemagang menempati posisi
sebagai public relations di bawah Departemen Marketing. Public relation berperan
dalam melakukan aktivasi kampanye dan bekerja sama dengan pihak ketiga untuk
meningkatkan brand awareness, consumer engagement, hingga sales. Konsep yang
digunakan dalam laporan magang ini adalah konsep influencer marketing. Kendala
utama yang dihadapi adalah masalah komunikasi. Namun, pemagang berhasil
menanganinya schingga pekerjaan tetap berjalan dengan inisiasi dan penyampaian
komunikasi yang baik. Setelah melaksanakan magang selama 5 bulan, disimpulkan
bahwa peran public relations intern fokus pada pengelolaan kerja sama dengan Key
Opinion Leader (KOL) yang di dalamnya memiliki turunan cabang pekerjaan.

Kata kunci: Public Relations, Marketing Communication, Influencer Marketing,
Emina Cosmetics, PT Paragon Technology and Innovation
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KOL SPECIALIST ACTIVITY OF EMINA COSMETICS
(PT PARAGON TECHNOLOGY AND INNOVATION)

Ammara Ghania Aqila Humayra

ABSTRACT

The tight competition in the beauty industry encourages companies to use effective
marketing techniques to increase interest in buying power. The purpose of this
internship is to understand the process as a public relations intern who focuses on
working as a KOL specialist to establish good relationships and carry out digital
marketing campaigns. The internship was at Emina Cosmetics (PT Paragon
Technology and Innovation), a beauty company founded in 2015 for teenagers aged
14-23. The intern works in public relations under the Marketing Department.
Public relation plays a role in activating campaigns and working with third parties
to increase brand awareness, consumer engagement, and sales. The concepts used
in this internship report are influencer marketing. The most significant challenge
was communication. However, the intern handled it sufficiently well with good
initiation and quality of communication so that the job continued to run well. After
experiencing an internship for five months, it was concluded that the public
relations intern role focuses on managing cooperation with Key Opinion Leaders
(KOL), which has derivative branches of work.

Keywords: Public Relations, Marketing Communication, Influencer Marketing,
Emina Cosmetics, PT Paragon Technology and Innovation
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