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PERAN BRANDING AND SOCIAL MEDIA MARKETING
DALAM MENINGKATKAN KESADARAN PRODUK PT
COOLVITA MAJU SEHAT

Arista Amelinda

ABSTRAK

Perkembangan teknologi yang pesat telah mengubah sosial media menjadi
alat strategi pemasaran yang luas, digunakan untuk kampanye kreatif,
aktivitas merek, media sosial, pembuatan konten, dan pengaruh opini
individu. Branding & Social Media Marketing menjadi sangat penting bagi
perusahaan seperti PT Coolvita Maju Sehat, yang sebagaian besar
pendapatannya diperoleh melalui sosial media. Selama magang tiga bulan,
penulis memperoleh wawasan tentang pengelolaan sosial media untuk
membangun kesadaran merek dan citra perusahaan, serta mengembangkan
ketrampilan dalam pembuatan konten persuasif, perencanaan dan
pengelolaan acara pemasaran, penggunaan opini utama sebagai tujuan untuk
meningkatkan kesadaran merek, serta berpikir kreatif dan Kritis.

Kata kunci: Komunikasi pemasaran, kampanye merk, aktivitas merk,

pengaruh opini utama
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The Role of Branding and Social Media Marketing in Increasing

Brand Awareness at PT Coolvita Maju Sehat

Arista Amelinda

ABSTRACT (English)

the advancement of technology not only made it as a media to interact with
others but also a broader use, as a platform for marketing strategy. Brands
nowadays are doing a creative marketing strategy such as brand campaign,
brand activation, social media, content creator, and even influencer
marketing. The role of branding and social marketing these days is much
needed by a company, and one of them is PT Coolvita Maju Sehat. The use
marketing communication in social media has resulted in increasing income
for the company. PT Coolvita Maju Sehat gains their biggest income through
social media channels. During my 3 months internship tenure, the writer has
gained a deeper knowledge on how to manage a social media to build a
company’s branding, create a brand awareness and maintain a good image
to public eyes. Through this internship, the writer’s knowledge, soft skills and
hard skills have improved significantly.

Keywords: Marketing communication, Brand Campaign, Brand activation,
Key Opinion Leader (KOL)
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