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PERAN MARKETIING COMMUNICATION INTERN DI PT
MENTARI MULIA BERJANGKA

Silvia Andriyani
ABSTRAK

Investasi merupakan cara yang dapat dijadikan alternatif untuk mengatasi inflasi
dan mendukung pertumbuhan ekonomi suatu negara. PT Mentari Mulia Berjangka
merupakan salah satu broker berjangka yang mengalami pertumbuhan yang pesat.
PT Mentari Mulia Berjangka menawarkan tempat investasi yang nyaman dan aman
untuk nasabah karena perusahaan berstatus legal yang berada di bawah pengawasan
Menteri Perdagangan. Dalam mencapai tujuan tersebut, diperlukan peranan
Marketing Communication untuk menghubungkan perusahaan dan pelanggan.
Kerja magang ini bertujuan untuk mengetahui peran dan pekerjaan dari Marketing
Communication, mengetahui kendala di dunia kerja beserta solusinya,
mendapatkan pengalaman, pemahaman, dan relasi baru. Selama melaksanakan
proses magang, pekerja magang memiliki beberapa tugas yang meliputi, Direct
Marketing and Customer Relations Management seperti berkomunikasi secara
langsung dengan pelanggan melalui media sosial, Personal and Relations Selling
seperti melakukan pemasaran melalui tatap muka dengan pelanggan, dan Sales
Promotion Communication seperti menawarkan bonus kepada pelanggan. Setelah
melaksanakan magang selama 640 jam, dapat disimpulkan bahwa pekerja magang
telah menyelesaikan tanggung jawab yang diberikan oleh PT Mentari Mulia
Berjangka dan mejawab tujuan yang telah ditetapkan di awal serta memberikan
saran kepada PT Mentari Mulia Berjangka, Universitas Multimedia Nusantara, dan
mahasiswa yang akan magang selanjutnya.

Kata Kunci: Broker, Direct Marketing, Personal and Relations Selling, PT
Mentari Mulia Berjangka, Sales Promotion Communication
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THE ROLE OF MARKETING COMMUNICATION IN PT
MENTARI MULIA BERJANGKA

Silvia Andriyani

ABSTRACT

Investment is a way that can be used as an alternative to overcome inflation and
support a country's economic growth. PT Mentari Mulia Berjangka is one of the
futures brokers that is experiencing rapid growth. PT Mentari Mulia Berjangka
offers a comfortable and safe investment place for customers because the company
has legal status which is under the supervision of the Minister of Trade. In
achieving this goal, the role of Marketing Communication is needed to connect
companies and customers. This internship aims to find out the role and work of
Marketing Communication, find out the obstacles in the world of work and their
solutions; gain new experiences, understanding and relationships. During the
internship process, interns have several tasks which include, Direct Marketing and
Customer Relations Management such as communicating directly with customers
via social media, Personal and Relations Selling such as marketing face to face
with customers, and Sales Promotion Communication such as offering bonuses to
customer. After carrying out an internship for 640 hours, it can be concluded that
the intern successfully completed the responsibilities given by PT Mentari Mulia
Berjangka and answered the goals set at the beginning as well as providing advice
to PT Mentari Mulia Berjanka, Multimedia Nusantara University, and students who
will be interning next.

Keywords: Broker, Direct Marketing and Customer Relations Management,
Personal and Relations Selling, PT Mentari Mulia Berjangka, Sales Promotion
Communication
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