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ABSTRAK 

 

 

Di era saat ini, industri agensi semakin berkembang setiap waktunya sehingga 

muncul berbagai jenis agensi seperti Digital Marketing Agency, Creative Agency, 

Advertising Agency, dan Marketing Agency. Digital Marketing Agency memberikan 

layanan berupa pemasaran digital dengan mempromosikan bisnis agar dapat 

berkembang. Untuk memasarkan produk biasanya brand membutuhkan KOL atau 

key opinion leader yang relevan dengan jenis produkdari brand. Key Opinion 

Leaders (KOLs) adalah orang-orang yang dianggap sebagai juru kunci untuk 

mengendalikan opini masyarakat pengikut akun media sosialnya. Di Kaya 

Management, KOL specialist bertanggung jawab dalam menjaga hubungan baik dan 

memulai hubungan baru dengan KOL. Praktik kerja magang sebagai KOL specialist 

intern di Kaya Management meningkatkan softskills dan hardskills yang sebelumnya 

telah dimiliki oleh pemagang dan menambah relasi dengan orang- orang baru yang telah 

berpengalaman di bidang tertentu. 
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Anita Paramitha Nursudi 

 

ABSTRACT 

 

 

In the current era, the agency industry is developing all the time, resulting in the 

emergence of various types of agencies such as Digital Marketing Agencies, 

Creative Agencies, Advertising Agencies, and Marketing Agencies. Digital 

Marketing Agency provides services in the form of digital marketing by promoting 

businesses so they can grow. To market products, brands usually need KOLs or key 

opinion leaders who are relevant to the brand's product type. Key Opinion Leaders 

(KOLs) are people who are considered to be the caretakers for controlling public 

opinion following their social media accounts. At Kaya Management, KOL 

specialists are responsible for maintaining good relationships and starting new 

relationships with KOLs. Internship work practice as an intern KOL specialist at 

Kaya Management improves the soft skills and hard skills previously possessed by 

the intern and increases relationships with new people who have experience in 

certain fields. 
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