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AKTIVITAS CREATIVE INTERN PADA PT BANGUN MEDIA

INDONESIA (BRAND MEDIA INDONESIA)
Hana Salsabila Azzahra

ABSTRAK

Industri kreatif telah mengalami perubahan besar yang signifikan dalam cara
informasi disampaikan dan diterima. Salah satunya adalah dengan kemunculan
konsep baru di kalangan perusahaan yang bergerak di bidang kreatif, yaitu brand
publishing. Tujuan dari magang ini adalah untuk mengimplementasikan proses
kerja sebagai Creative Intern di PT Bangun Media Indonesia, sebuah perusahaan
brand publishing yang memprioritaskan penciptaan konten edukatif dan kreatif
melalui berbagai saluran media digital. Penulis bekerja sebagai Creative Intern
pada Divisi Produksi yang bertanggung jawab atas produksi konten video kreatif
mulai dari pra-produksi, produksi, hingga post-produksi. Tantangan utama selama
magang ini adalah adanya kesenjangan antara teori akademis dan praktik
lapangan, terutama dalam tahapan pra-produksi. Namun, hambatan tersebut dapat
diatasi dengan baik. Penulis dapat menjalankan tugas sebagai Creative Intern
dengan bertanggung jawab dan berhasil mengaplikasikan berbagai pembelajaran
yang sudah didapatkan dari Universitas Multimedia Nusantara, khususnya terkait
dengan mata kuliah Creative Media Production, Art Copywriting & Creative
Strategy, Visual & Photographic Communication, Critical & Creative Thinking,
dan Effective Persuasive Communication untuk menghasilkan berbagai konten
video kreatif.

Kata Kunci: Brand Publishing, Brand Media Indonesia, Creative Intern, Creative

Media Production.
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CREATIVE INTERN ACTIVITIES AT PT BANGUN MEDIA

INDONESIA (BRAND MEDIA INDONESIA)
Hana Salsabila Azzahra

ABSTRACT

The creative industry has undergone significant and remarkable changes in the
way information is conveyed and received. One notable development is the
emergence of a new concept among companies in the creative field, known as
brand publishing. The purpose of this internship is to implement work processes
as a Creative Intern at PT Bangun Media Indonesia, a brand publishing company
that prioritizes the creation of educational and creative content through various
digital media channels. The author worked as a Creative Intern in the Production
Division, responsible for producing creative video content from pre-production,
production, to post-production. The main challenge during this internship was
bridging the gap between academic theory and practical fieldwork, especially in
the pre-production stages. However, this obstacle was successfully overcome. The
author successfully carried out the responsibilities of a Creative Intern with
accountability and effectively applied the knowledge gained from Universitas
Multimedia Nusantara. This included courses such as Creative Media Production,
Art Copywriting & Creative Strategy, Visual & Photographic Communication,
Critical & Creative Thinking, and Effective Persuasive Communication, all of
which contributed to the creation of diverse and innovative video content.

Keyword: Brand Publishing, Brand Media Indonesia, Creative Intern, Creative
Media Production.
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