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PERAN KOMUNIKASI PEMASARAN DALAM PROYEK THE
GRAMERCY OLEH ALAM SUTERA

Novhie Iveren

ABSTRAK

Media sosial memainkan peran yang sangat krusial dalam dunia pemasaran. Banyak
perusahaan yang beralih ke platform digital untuk mempromosikan produk atau
jasa mereka dengan tujuan membangun branding dan awareness. Komunikasi
pemasaran dalam sebuah perusahaan mendorong terciptanya brand image dan
persepsi konsumen terhadap sebuah produk atau jasa yang ditawarkan. Dalam
implementasinya, penulis menerapkan pengetahuan yang diperoleh dari mata
kuliah Digital Strategic Communication & Data Analytics, Art, Copywriting, and
Creative Strategy, Creative Media Production, Special Event & Brand Activation,
dan Visual & Photographic Communication. Sebagai hunian baru yang sedang
dikembangkan, The Gramercy memberikan kesempatan bagi penulis untuk
mengeksplorasi, menyalurkan ide-ide segar, dan kreativitas guna mendukung
perkembangan proyek tersebut. Meski teori yang diperoleh di perkuliahan tetap
relevan saat praktik kerja lapangan, terdapat beberapa kesenjangan seperti
banyaknya hal baru yang baru dipelajari saat di lapangan, hingga hingga
pemaknaan tren yang berbeda dengan apa yang penulis pelajari di perkuliahan.
Solusi untuk menangani kendala tersebut adalah bersikap adaptif, inovatif, hingga
menerapkan sesi brainstorming untuk mengesksplorasi tren dengan batasan dan
regulasi yang ada.

Kata kunci: Komunikasi Pemasaran, Media Sosial, Tren
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THE ROLE OF MARKETING COMMUNICATIONS IN THE
GRAMERCY BY ALAM SUTERA PROJECT

Novhie Iveren

ABSTRACT

Social media plays a very crucial role in the world of marketing. Many companies
are turning to digital platforms to promote their products or services with the aim
of building branding and awareness. Marketing communications in a company
encourage the creation of a brand image and consumer perception of a product or
service offered. In its implementation, the author applies knowledge obtained from
Digital Strategic Communication & Data Analytics, Art, Copywriting, and Creative
Strategy, Creative Media Production, Special Events & Brand Activation and
Visual & Photographic Communication. As a new residence that is being
developed, The Gramercy provides an opportunity for the author to explore,
channel fresh ideas and creativity to support the development of the project. Even
though the theory obtained in lectures remains relevant during field work practice,
there are several gaps such as the many new things that were learned while in the
field, and even the meaning of trends that are different from what the author learned
in lectures. The solution to dealing with these obstacles is to be adaptive,
innovative, and even implement brainstorming sessions to explore trends with
existing restrictions and regulations.

Keywords: Marketing Communications, Social Media, Trends
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