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PENGARUH ELECTRONIC WORD OF MOUTH DI TIKTOK TERHADAP 
MINAT BELI PRODUK SKINTIFIC PADA GEN Z DIMODERASI 

PENERIMAAN PESAN 
 

 
 Alif Ardhia Jati Al Fatah  

 

ABSTRAK 

 
Produk skincare saat ini sangat digemari oleh kalangan Gen Z, banyak merek 
kecantikan yang bermunculan baik lokal ataupun internasional 
menimbulkannya pesaingan antar merek. Sehingga Skintific memanfaatkan 
TikTok sebagai media pemasaran dengan menggunakan electronic word of 
mouth untuk menarik minat masyarkat. Penelitian ini bertujuan untuk 
mengetahui pengaruh electronic word of mouth di TikTok terhadap minat beli 
produk Skintific di kalangan Gen Z dimoderasi oleh penerimaan pesan. 
Penelitian ini menggunakan pendekatan kuantitatif dengan sifat eksplanatif. 
Pengumpulan data dilakukan dengan metode survei secara daring dan 
mendapatkam 331 responden. Teknik pengumpulan sampel menggunakan 
purposive sampling. Pengujian hipotesis dilakukan dengan structural 
equation modelling. Hasil penelitian ini menunjukkan bahwa electronic word 
of mouth berpengaruh positif dan signifikan terhadap minat beli sebesar 
60,8%. Penerimaan pesan juga memiliki pengaruh yang positif terhadap 
minat beli, dan penerimaan pesan mampu memoderasi pengaruh electronic 
word of mouth terhadap minat beli sebesar 63,8%.  
 
Kata kunci: EWOM, Minat Beli, Penerimaan Pesan, Skintific, Gen Z 
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH IN TIKTOK ON 
PURCHASE INTENTION SKINTIFIC PRODUCT IN GEN Z MODERATED 

BY MESSAGE ACCEPTION 

 
 Alif Ardhia Jati Al Fatah  

 
ABSTRACT  

 
Skincare products are currently very popular among Gen Z. Many local and 
international beauty brands have emerged, which has created competition 
between brands. Skintific utilizes TikTok as a marketing medium by using 
electronic word of mouth (eWOM). This study aims to determine the influence 
of eWOM on TikTok on the purchase intention of Skintific products among 
Gen Z moderated by message acceptance. This study uses a quantitative 
approach with an explanatory nature. Data collection was carried out using 
an online survey method and obtained 331 respondents. The sample 
collection technique used purposive sampling. Hypothesis testing was 
performed using structural equation modeling (SEM).The results of this study 
showed that eWOM has a positive and significant effect on purchase intention 
by 60.8%. Message acceptance also has a positive effect on purchase 
intention, and message acceptance can moderate the influence of eWOM on 
purchase intention by 63.8%. 
 

Keywords: EWOM, Purchase Intention, Message Acception, Skintific, 
Gen Z 
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