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PENGARUH ELECTRONIC WORD OF MOUTH DI TIKTOK TERHADAP
MINAT BELI PRODUK SKINTIFIC PADA GEN Z DIMODERASI
PENERIMAAN PESAN

Alif Ardhia Jati Al Fatah

ABSTRAK

Produk skincare saat ini sangat digemari oleh kalangan Gen Z, banyak merek
kecantikan yang bermunculan baik lokal ataupun internasional
menimbulkannya pesaingan antar merek. Sehingga Skintific memanfaatkan
TikTok sebagai media pemasaran dengan menggunakan electronic word of
mouth untuk menarik minat masyarkat. Penelitian ini bertujuan untuk
mengetahui pengaruh electronic word of mouth di TikTok terhadap minat beli
produk Skintific di kalangan Gen Z dimoderasi oleh penerimaan pesan.
Penelitian ini menggunakan pendekatan kuantitatif dengan sifat eksplanatif.
Pengumpulan data dilakukan dengan metode survei secara daring dan
mendapatkam 331 responden. Teknik pengumpulan sampel menggunakan
purposive sampling. Pengujian hipotesis dilakukan dengan structural
equation modelling. Hasil penelitian ini menunjukkan bahwa electronic word
of mouth berpengaruh positif dan signifikan terhadap minat beli sebesar
60,8%. Penerimaan pesan juga memiliki pengaruh yang positif terhadap
minat beli, dan penerimaan pesan mampu memoderasi pengaruh electronic
word of mouth terhadap minat beli sebesar 63,8%.

Kata kunci: EWOM, Minat Beli, Penerimaan Pesan, Skintific, Gen Z
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH IN TIKTOK ON
PURCHASE INTENTION SKINTIFIC PRODUCT IN GEN Z MODERATED
BY MESSAGE ACCEPTION

Alif Ardhia Jati Al Fatah

ABSTRACT

Skincare products are currently very popular among Gen Z. Many local and
international beauty brands have emerged, which has created competition
between brands. Skintific utilizes TikTok as a marketing medium by using
electronic word of mouth (eWOM). This study aims to determine the influence
of eWOM on TikTok on the purchase intention of Skintific products among
Gen Z moderated by message acceptance. This study uses a quantitative
approach with an explanatory nature. Data collection was carried out using
an online survey method and obtained 331 respondents. The sample
collection technique used purposive sampling. Hypothesis testing was
performed using structural equation modeling (SEM). The results of this study
showed that eWOM has a positive and significant effect on purchase intention
by 60.8%. Message acceptance also has a positive effect on purchase
intention, and message acceptance can moderate the influence of eWOM on
purchase intention by 63.8%.

Keywords: EWOM, Purchase Intention, Message Acception, Skintific,
Gen Z

vii
Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN PENGESAHAN.......coiiiiiietectee ettt il
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS ..ottt v
KATA PENGANTAR ..ottt ettt e et ssaeaesnaesaeenseesaeseennas v
ABSTRAK ..ttt ettt ettt neeae s vi
ABSTRACT ..ottt sb e sa e ettt et e et enbe st be e vii
DAFTAR ISttt sttt sbe bbb ne e viii
DAFTAR TABEL.......coiitiiiieieeeete ettt ettt se e staesseenseesaesseennas X
DAFTAR GAMBAR ..ottt v et sae e sneeae e nas Xi
DAFTAR LAMPIRAN ......ooiiiitieieceete ettt sseeae e s e enaeeeaenes Xii
BAB I PENDAHULUAN .....oooiiiitieiectete ettt ettt e sseeaessaesseenseessenseennas 1
1.1 Latar Belakang Penelitian ...........ccccoecuievieriiiiieniiciecieeee e 1
1.2 Rumusan Masalah ..........cccoooiiiiiiiiiiiieeceeee e 6
1.3 Pertanyaan Penelitian ............cooceeiiiiiiiiniiniiieiiecieeeee e 7
1.4 Tujuan Penelitian .........cccueeiiieiiieiiieiie e 7
1.5 Kegunaan Penelitian...........ccccoocvieiiiniienieniieieeieeeeee e 7
1.6 Keterbatasan Penelitian............ccooooveviiiniiniiiiiieniiceceeeeeee e 8
BAB II KERANGKA TEORI/KERANGKA KONSEP..........ccoveiiiiiiiiieeieeene 9
2.1 Penelitian Terdahulu ..........ccooiiiiiiiiiiiiiiiiec e 9
2.2 Teori atau KONSEP ....cooveeiieeiieiieeiieeeiie ettt 12
2.3 Hipotesis TEOTILIS ....veeuieiieeiieiieeieeeiee ettt ettt siae e 16
24 ALUT Penelitian ........ccoevuiiiiiiiiiieiiieieecieeiee ettt 16
BAB III METODOLOGI PENELITIAN......ccccetiiieiieiereeie e 17
3.1 Jenis dan Sifat Penelitian ............cccooovieviiiiiiiiiiinieciceceeeee e 17
3.2 Metode Penelitian (SUIVEI) ...cveeecvieeciieeeieeceeeeee e 17
33 Populasi dan Sampel ..........ocuoevieiiiiiiiiiiieiieeece e 17
34 Operasionalisasi Variabel/Konsep ........ccccceevererieniieniiencienniesieeieene 19
3.5 Teknik Pengumpulan Data...........c.oooieiiiiiiieniiiiiiiieeiecee e 22
3.5.1  Data PriMeT ..cceeeieiiieiieciieeieeee ettt st 22
3.5.2 Data SeKUNACT .....ooiiiiiiieiieciieeteeee ettt 22
3.6 Teknik Pengukuran Data (uji validitas dan reliabilitas)........................ 23
3.7 Teknik Analisis Data.........ccceeviiiiiiiiiiiieeiiee e 25
viii

Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara



BAB IV HASIL PENELITIAN DAN PEMBAHASAN .....ccccooiiiiinieiceee, 27

4.1 Subjek dan Objek Penelitian ...........ccoeveeviieniieniieiienieciieeieeee e 27
4.1.1  Objek Penelitian .........ccceevuiiiieiiieiieeieeiteeie ettt 27
4.1.2  Subjek Penelitian.........ccceccueeiiieriieiiiieie ettt 27
4.2 Hasil Penelitian .........cccoeviieiiiiiieiieiie ettt 31
4.3 Pembahasan............cooiiiiiiiiiiiiie e 48
BAB V SIMPULAN ..ottt ettt esseesesnaesseenseessenns 52
5.1 SIMPUIAN ..o ettt 52
5.2 SATAN....eeitieeiiee ettt ettt et e st e e et e e eeeanee s 52
DAFTAR PUSTAKA ..ottt ettt s sneeaesnaesneenseeeaenns 54
LAMPIRAN ...ttt sttt ettt ettt et e s b saesaeeneentensese b e seenene 56
X

Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara



Tabel 2.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Penelitian Terdahulu ........cccoooeiiiiiiiiiiiicceeee, 11
1 Perhitungan Sampel ..........ccccoeiiiiiiiiiiieiieieeeeee e 18
2 Operasionalisasi Konsep Electronic Word of Mouth .............cc.c..c..... 19
3 Operasionalisasi Konsep Penerimaan Pesan.............coccceeeieiiieniennnn. 20
4 Operasionalisasi Konsep Minat Beli.........ccccooeviviiiiniiiiiiiininiiicieee 21
5 Hasil Uji Validitas........cccveeiieriiiiiieiieiieeieeee e 23
6 Hasil Uji Reliabilitas........cccccoeviieiiieniieiieiieeiieee e 25
1 DImMEnSi CONLENL ...c..eevieiieriieieiieniieieeteee ettt st 31
2 Dimensi Consistency Recommendation .............cccecceevevienieeieennennenn. 33
3 DIimensi RAtiNg ........oocvieiiiiiiiiiiieiieeie et 33
4 DImMensi QUALILY ....cveeiuiieiieiieeiieie ettt 34
5 DIMeNsi VOIUME .....oouviiiiiiiiiiiieieeiececee et 34
6 Dimensi Latitude Acceptance, rejection, dan non-commitment.......... 35
7 Dimensi Minat Transaksional .............cccceeveiieniieniieiiienieeiieeie e 36
8 Dimensi Minat Referensial ...........ccccovieviiiiniiniiiiniencieeceeen, 37
9 Dimensi Minat Eksploratif...........c.ccoceeviiiiiieniiniieiecieecee e 37
10 Dimensi Minat Preferensi ........ovveveeienienenienieiccieseceeseeeee 38
11 Uji Normalitas Multivariate ............ccceeveveiienieniiienienieeeeeie e 39
12 Mahalanobis SGUATE ..............c.coceeeeeeeiieeiieieeieese et 40
13 Uji Normalitas Multivariate Setelah Modifikasi .......c..ccccceveveenennee. 41
14 Hasil Uji Spearman’s ThO..........ccceevieeriieiiieniienieeiieeie e 42
15 Hasil Uji Multikolinearitas............ccceevveriiieriienieeniienieeiee e e 43
16 MOAEL Fit..o.eooiiiiiiiiiecieiee et 46
17 UJiL HIPOLESIS vvvveiiieniieeiieeiie et eite st eit ettt e sveeteeeeteebeessseenseesnaaens 47
18 LOAAING FACIOF ...ttt 48

X

Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara



Gambar 1.
Gambar 1.
Gambar 2.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 Engagement With Digital Marketing .........c.cccocevevvenienenneneenennne. 3
2 Contoh ulasan produk Skintific di TikToK .....c.cccoceeviirieniiniiniienne. 5
1 ATUr Penelitian........cooueiieniiiiinieiecieseeeeeeeee e 16
1 Karakteristik Jenis Kelamin .........ccccooceeviriiniininiininninicecieee 28
2 Karakteristik Usia.......cooeevierieririiiieieeicsieneeeseeeee st 28
3 Karakteristik berdasarkan domisili..........ccceveeiinieniniiniininiinne 29
4 Karakteristik berdasarkan Pengeluaran............c.ccooceeviienienieennnne. 29
5 Karakteristik Berdasarkan Memiliki Akun TikTok .............c.......... 30
6 Karakteristik berdasarkan Intensitas ..........cccceeevveneniieniencniicnenn 30
7 Karakteristik berdasarkan Mengetahui EWOM..............ccccceenennnee. 31
8 Uji Scatterplot Sumber: Pengolahan Data SPSS 23, 2024............... 42
9 Model Diagram Jalur............ccceeciiiriiiiiienieeieeee e 43
10 Model Diagram Jalur 331 Responden..........cccccoceeveriinieneniennnnne. 44
11 Diagram Jalur Modifikasi Model ..........ccccooeeviniininniniiiiienne 45
12 Modification INAICES ..............ccoceeceerieiiniiniieiinienieeeseee e 45

Xi

Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran 1 Kuesioner Penelitian ..........cccccoceeverviinieniniienienenienceeeeeeenee 56

Lampiran 2 Hasil KUESIONET .......ccc.eviiviieiiiiiniiiienicieciesieee e 66

Lampiran 3 Hasil TUMItIN c..oc.eoviiiiiiiiieieeieeeeee e 90

Lampiran 4 Form Bimbingan SKIipsi........cccevvervierieneniienieninienceeeieneenne 91
xii

Pengaruh Electronic Word ..., Alif Ardhia Jati Al Fatah, Universitas Multimedia Nusantara





