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STRATEGI PUBLIC RELATIONS WIDYA ERTI INDONESIA
DALAM MENINGKATKAN KESADARAN PENERAPAN
PRAKTIK KELAPA SAWIT BERKELANJUTAN

Dwiky Ario Juliano

ABSTRAK

Petani dianggap sebagai aktor dalam mewujudkan produksi kelapa sawit
berkelanjutan. Rendahnya kesadaran petani sawit swadaya di Indonesia menjadi
permasalahan komunikasi yang harus dibenahi oleh para pemangku kepentingan
khususnya bagi seorang PR. Sebagai salah satu LSM nasional, Widya Erti
Indonesia melalui programnya yaitu Strenghtening Karya Serumpun Association
for Sustainable Standards and RSPO Certification telah melakukan beragam
kegiatan komunikasi dalam mewujudkan tersertifikasinya 240 petani swadaya di
tahun 2022. Penelitian ini bertujuan untuk mengetahui bagaimana strategi public
relations Widya Erti Indonesia dalam meningkatkan kesadaran petani swadaya
terhadap praktik kelapa sawit berkelanjutan dengan standar RSPO. Penelitian ini
merupakan penelitian kualitatif dengan metode studi kasus Pengumpulan data
dilakukan memalui wawancara dan dokumentasi. Melalui penelitian ini, digunakan
beberapa konsep yakni diantaranya Public Relations, Stratetgi Public Relations 9
langkah 4 tahapan menurut Ronald D. Smith untuk meningkatkan kesadaran.
Penelitian ini memberikan hasil bahwa adanya penerapan strategi public relations
melalui analisis situasi, organisasi dan publik, serta pengembangan strategi dan
taktik yang relevan terhadap petani swadaya menjadi keberhasilan dalam strategi
PR menghadirkan petani swadaya baru yang menghadiri sekolah lapang dan
tersertifikasi RSPO.

Kata kunci: Strategi, Hubungan Masyarakat, Kesadaran, Petani Swadaua,

Keberlanjutan
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WIDYA ERTI INDONESIA PUBLIC RELATIONS STRATEGY
ON INCREASING AWARENESS IN THE IMPLEMENTATION
OF SUSTAINABLE PALM OIL PRACTICES

Dwiky Ario Juliano

ABSTRACT (English)

Farmers are considered as actors in realizing sustainable palm oil production. The
low awareness of independent oil palm farmers in Indonesia is a communication
problem that must be addressed by stakeholders, especially PR. As one of the
national NGOs, Widya Erti Indonesia, through its program namely Strengthening
Karya Serumpun Association for Sustainable Standards and RSPO Certification,
has carried out various communication activities to realize the certification of 240
independent farmers in 2022. This research aims to find out how Widya Erti
Indonesia's public relations strategy is in increase independent smallholders'
awareness of sustainable palm oil practices with RSPO standards. This research is
qualitative research with a case study method. Data collection was carried out
through interviews and documentation. Through this research, several concepts
were used, including Public Relations, Public Relations Strategy 9 steps, 4 stages
according to Ronald D. Smith to increase awareness. This research shows that the
implementation of a public relations strategy through analysis of situations,
organizations and the public, as well as the development of strategies and tactics
that are relevant to independent farmers has become a success in the PR strategy
of bringing in new independent farmers who attend field schools and are RSPO
certified.

Keywords: Strategy, Public Relations, Awareness, Independent Farmers,

Sustainability
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