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STRATEGI INTEGRATED MARKETING COMMUNICATION 

DALAM MEMBANGUN BRAND AWARENESS  MAKUKU 

INDONESIA 

Oleh : Raynaldi 

 

ABSTRAK 
 

Perkembangan zaman dan teknologi memaksa semua sektor usaha saling 
berlomba mengejar tujuan mereka dengan berbagai cara dengan melakukan 
promosi dan sosialisasi di berbagai media modern yang sedang berkembang. 
Hal serupa juga dialami oleh salah satu merek popok bayi yang baru masuk 
ke pasar Indonesia pada tahun 2021, namun berhasil merebut pasar produk 
popok bayi secara cepat dan mendapatkan berbagai penghargaan dari kategori 
produk popok bayi sekali pakai di Indonesia. Penelitian ini bertujuan untuk 
mengetahui bagaimana penerapan strategi integrated marketing 
communication dalam membangun brand awareness yang dilakukan oleh 
Makuku Indonesia. Metode penelitian yang dipilih untuk melaksanakan 
penelitian ini adalah penelitian berjenis kualitatif bersifat deskriptif dengan 
metode studi kasus. Untuk memperoleh data, penelitian ini menggunakan 
teknik wawancara dengan pihak internal Makuku Indonesia. Hasil penelitian 
menunjukan bahwa Makuku Indonesia menerapkan strategi integrated 
marketing communication yaitu membuat campaign yang menjadi acuan 
pesan utama perusahaan dalam membangun brand awareness Makuku 
Indonesia, strategi integrated marketing communication yang menggunakan 
integrated marketing campaign pun dilakukan Makuku Indonesia secara 
langsung oleh perusahaan dengan aktivitas digital marketing maupun 
aktivitas brand activation serta bekerja sama dengan pihak luar seperti brand 
ambassador untuk menyebarkan pesan mereka, baik secara online maupun 
offline yang berhasil membangun brand awareness untuk Makuku Indonesia 
yang dilihat dari pencapaian maupun penghargaan yang diterima Makuku 
Indonesia. Walaupun Makuku Indonesia sudah berhasil membangun brand 
awareness, namun Makuku tetap perlu mempertahankan serta 
mengembangkan brand awareness mereka agar dengan terus menanamkan 
sesuatu tentang merek atau produk pada publik.    
 
 

Kata kunci: Brand, Brand Awareness, Komunikasi Pemasaran, Komunikasi 
Pemasaran Terpadu 
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INTEGRATED MARKETING COMMUNICATION 

STRATEGIES IN BUILDING BRAND AWARENESS 

MAKUKU INDONESIA 

Raynaldi 

 

ABSTRACT (English) 
 

The changes of era and development of the technology forces all business 
sectors to compete with each other to pursue their goals in various ways by 
carrying out promotions and outreach in various modern media that are 
currently developing. A similar thing was experienced by one of the baby 
diaper brands which only entered the Indonesian market in 2021, but 
managed to quickly seize the baby diaper product market and received 
various awards in the disposable baby diaper product category in Indonesia. 
This research aims to find out how the integrated marketing communication 
strategy is implemented in building brand awareness carried out by Makuku 
Indonesia. The research method chosen to carry out this research is 
descriptive qualitative research using a case study method. To obtain data, 
this research used interview techniques with internal parties from Makuku 
Indonesia. The research results shows that Makuku Indonesia implemented 
an integrated marketing communication strategy, which is creating a 
campaign that became a reference for the company's as main message in 
building Makuku Indonesia's brand awareness. The integrated marketing 
communication strategy that uses integrated marketing campaign was also 
carried out by Makuku Indonesia directly by the company with digital 
marketing activities and brand activation activities and in collaboration with 
external parties such as brand ambassadors to spread their messages, both 
online and offline, have successfully build brand awareness for Makuku 
Indonesia as seen from the achievements and awards received by Makuku 
Indonesia. Even though Makuku Indonesia has succeeded in building brand 
awareness, Makuku still needs to maintain and develop their brand 
awareness so that they continue to instill something about their brand or 
product to the public.  
 

Keywords: Brand, Brand Awareness, Integrated Marketing 
Communications, Marketing Communications 
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