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PENGARUH PRODUCT INNOVATION, SERVICE INNOVATION,
PROCESS INNOVATION, DAN MARKETING INNOVATION TERHADAP
BUSINESS SUSTAINABILITY PADA UMKM DI KOTA TANGERANG
SELATAN
(Jocelyn Miljanto)

ABSTRAK

Indonesia merupakan negara dengan UMKM terbanyak di kawasan ASEAN
yakni mencapai 65,46 juta unit usaha pada 2021. Kawasan Tangerang Selatan
merupakan kawasan dengan tingkat pertumbuhan UMKM yang cukup baik,
namun UMKM di Kota Tangerang Selatan memiliki beberapa masalah yang
dapat menjadi hambatan dalam tercapainya business sustainability seperti
minimnya digitalisasi, minimnya penggunaan teknologi, dan sulitnya
mendapat tenaga kerja. Oleh karena itu, inovasi dalam UMKM Tangerang
Selatan perlu dikembangkan guna memperbaiki kualitas terkait kegiatan
operasionalnya. Dalam penelitian ini, peneliti melakukan penelitian terkait 4
jenis aspek inovasi yang mungkin dapat meningkatkan keberlangungan suatu
bisnis yakni Product Innovation, Service Innovation, Process Innovation, dan
Marketing Innovation terhadap Business Sustainability dengan objek
penelitian UMKM di Kota Tangerang Selatan. Pada penelitian ini, penulis
menggunakan metode deskriptif kuantitatif menggunakan 175 sampel
responden sesuai kriteria yang kemudian diolah menggunakan software IBM
SPSS versi 29. Dari hasil olah data yang dilakukan penulis, diperoleh hasil
berupa Product Innovation berpengaruh signifikan secara positif terhadap
Business Sustainability, Service Innovation berpengaruh signifikan secara
positif terhadap Business Sustainability, Process Innovation berpengaruh
signifikan secara positif terhadap Business Sustainability, dan Marketing
Innovation berpengaruh signifikan secara positif terhadap Business
Sustainability.

Kata kunci: Product Innovation, Service Innovation, Process Innovation,
Marketing Innovation, Business Sustainability
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PENGARUH PRODUCT INNOVATION, SERVICE INNOVATION,
PROCESS INNOVATION, DAN MARKETING INNOVATION TERHADAP
BUSINESS SUSTAINABILITY PADA UMKM DI KOTA TANGERANG
SELATAN
(Jocelyn Miljanto)

ABSTRACT

Indonesia is the country with the most MSMEs in the ASEAN region, reaching
65.46 million business units in 2021. The South Tangerang area is an area
with a fairly good growth rate of MSMEs, but MSMEs in South Tangerang
City have several problems that can become obstacles in achieving business
sustainability such as the lack of digitization, the lack of use of technology,
and the difficulty of getting a workforce. Therefore, innovation in South
Tangerang MSMEs needs to be developed to improve the quality of their
operations. In this study, researchers conducted research related to 4 types
of innovation aspects that might be able to improve the sustainability of a
business, namely Product Innovation, Service Innovation, Process
Innovation, and Marketing Innovation on Business Sustainability with the
object of MSME research in South Tangerang City. In this study, the authors
used a quantitative descriptive method using 175 samples of respondents
according to the criteria which were then processed using IBM SPSS software
version 29. From the results of data processing conducted by the author, the
results obtained in the form of Product Innovation has a significant positive
effect on Business Sustainability, Service Innovation has a significant positive
effect on Business Sustainability, Process Innovation has a significant
positive effect on Business Sustainability, and Marketing Innovation has a
significant positive effect on Business Sustainability.

Keywords: Product Innovation, Service Innovation, Process Innovation,
Marketing Innovation, Business Sustainability
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