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PERANCANGAN KAMPANYE SOSIAL TENTANG
PENCEGAHAN OSTEOPOROSIS UNTUK DEWASA AWAL

18-24 TAHUN

(Euniece Angelica Laurrentia)

ABSTRAK

Pencegahan osteoporosis dalam usia muda sangat penting untuk dilakukan.
Osteoporosis merupakan salah satu penyakit yang tidak bergejala sebelum
pada akhirnya mengalami patah tulang dan akan dialami oleh sebagian besar
individu pada usia 50-70 tahun, terutama untuk wanita yang mengalami pos
menopause. Osteroporosis merupakan suatu proses metabolis dimana
terjadi berkurangnya masa tulang. Berkurangnya masa tulang membuat
tulang kita menjadi lebih rapuh dimana kekuatan tulang berkurang maka
akan mudah mangalami patah tulang walaupun hanya membentuk trauma-
trauma yang kecil. Melakukan pencegahan sejak dini sangat dianjurkan
menurut para ahli karena dengan melakukan tindakan pencegahan sejak usia
muda, efek yang dialami saat mengalami osteoporosis akan lebih ringan
dibandingkan dengan individu yang tidak melalukan tindakan pencegahan.
Osteoporosis  dibagi menjadi dua yaitu osteoporosis primer dimana
osteoporosis secara genetik dan dialami saat masa tua maupun pos
meopause dan osteoporosis primer ini dapat ditunda ataupun meminimalisir
efeknya. Osteoporosis yang dapat dicegah merupakan osteoporosis sekunder.
Dimana osteoporosis sekunder disebabkan oleh pola makan hidup yang
individu lakukan pada setiap harinya. Pencegahan osteoporosis sekunder ini
dapat dilakukan dengan melakukan diet makanan dan berolahraga yang
mendukung kesehatan masa dan kepadatan tulang. Metode penelitian pada
perancangan yang dilakukan menggunakan mixed metode berupa
wawancara dengan ahli, kuisioner, dan studi eksisting. Dan penulis
menggunakan metode perancangan yakni bedasarkan buku Robin Landa
yang mempunyai tahapan seperti, Orientation, Analysis, Concept, Design,
dan Implementation.

Kata kunci: Osteoporosis, pencegahan, sejak dini, tindakan
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DESIGNING A SOCIAL CAMPAIGN ON OSTEOPOROSIS

PREVENTION FOR EARLY 18-24 YEARS

(Euniece Angelica Laurrentia)

ABSTRACT (English)

Prevention of osteoporosis at young age is very important. Osteoporosis is a
disease that has no symptoms and will be experienced by most individuals
aged 50-70 years , especially women experiencing post menopause.
Osteoporosis is a metabolic process in which bone mass decreases. Reduced
bone mass makes our bones more brittle, where bone strength decreases, so
it is easy to fracture even if it only results in small trauma. Taking
prevention from an early age is highly recommended according to experts
because by taking preventive measures from a young age, the effects
experienced when experiencing osteoporosis will be milder compared to
individuals who do not take preventive measures. Osteoporosis is divided
into two, namely primary osteoporosis, where osteoporosis is genetic and
occurs during old age or post-meopause, and primary osteoporosis can be
postponed or its effects can be minimized. Preventable osteoporosis is
secondary osteoporosis. Where secondary osteoporosis is caused by the
lifestyle that individuals follow every day. Prevention of secondary
osteoporosis can be done by following a diet and exercising that supports
healthy bone mass and density. The research method for design was carried
out using mixed methods in the form of interviews with experts,
questionnaires and existing studies. And the author uses a design method,
namely based on Robin Landa's book which has stages such as Orientation,
Analysis, Concept, Design and Implementation.

Keywords: Osteoporosis, prevention, early, action

viii
Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ......coiveinuinnennninsnninsnnssneesanne ii
HALAMAN PENGESAHAN ......uuooiiiiiiinsniisninnissnisssnsssssssecsssecssessssssssssssse iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS .....uuuiiiiiiiiiiinninsnnisnissnecssnisssnsssscssssesssecssesssanens iv
KATA PENGANTAR .........ooooviiiiitiisninninsnnicsniisnisssesssnssssesssnssssssssasssssesssssssssss \4
ABSTRAK ..uuiiiiiiiiiiiiintiinicniccstissasissstssssssssssssssssssssssssssssssssssssssssssssessssessssse vii
ABSTRACT (ERGLISH) cunuannannnanneiinannnennnerisissenssssnsssnssssssssssssssssssssssessssssssesses viii
DAFTAR ISL..uciiiiiiiiiiiiiiiiiinniissnisssnsssessssesssnssssssssesssssssassssassssassssssssssssssssss ix
DAFTAR TABEL ....uuiiiniiiiiiiisninsninnnissasississssssssssssssssssssssssssssssssssssssssssss xii
DAFTAR GAMBAR .....cccciiiiiiiinninsnninsniisnissnissnissssssssssssesssssssssssssssssassssessssses xiii
DAFTAR LAMPIRAN .....uoiiniiiiiisniinnissnensnissscssnesssssssnesssesssnssssssssassssessssssssesss XV
BAB I PENDAHULUAN ...cccoviiiiiiininsiissnnessisssisssssssssssssssssssssssssssssssssssssssssssssens 1
1.1 Latar BelaKang ........cceicecveiciveicssnicssnnccssnnsssnssssnssssssesssssssssssssssassses 1

1.2 Rumusan Masalah .....ioiiiiniiinsiiiisninisnicssnicninecnsnncssseecsssencssenes 3

1.3 Batasan Masalah ...........ccoiiivveiiiisnininniinisnniniencssencnsnencssnencssssscsnnees 3

1.4 Tujuan Tugas AKRIT ....ciinviinniiiiniiniiiciiiinneninnencssnencsssescssseecnes 4

1.5 Manfaat Tugas AKRIT ......cccueievvrinivriniserisssnncsssercssnnicsssnscsssssssssssnns 4

BAB II TINJAUAN PUSTAKA ....uciitiitintinnticsnnisnesssessssncssessssssssessssessssssssssss 6
2.1 DESAIN c.uuiiiiiunniisnnisssnnsssnnecssanecssanissssnsssssessstsssssasssssnessssssssssssssssssssssses 6

2.1.1 Elemen DeSain ..........cccvveiessneinsneccssnnissnesssneecssssncsssssssssscsanes 6

2.1.2 PrinSip DeSain ....c...ccovvrencrnncssnicssnicssanecssnnsssescssssssssnssssnsssses 9

2.1.3 TIPOZIrafi...cccceeicsesercsssrncssercssnrcsssesssssnscsssssssssssssssssssssssssssses 11

2.1.4 GuEilly...... ... (... ... 0. Q... 12

2.1.5 TTUSEraSi ceeeeureesneissnncsnnnsnnecsnnssnnssnecssnsssaecssesssnsssessssssssnsssncnes 14

2.2 Kampanye SoSial.......ccovveieesverccssercsssnncssseicssssncsssssssssssssssssssasssssassses 16

2.2.1 Jenis KampPAanye ......oceveeesensnecssenseessaenssnessasssssesssnesssessanes 16

2.2.2 Strategi Kampanye..........coceeccseecssencssnencsssnscsssnecssseecsssnes 17

2.2.3 COPYWIILING ceuuvreuersrnessanessnecsannsncsssnesssesssssssnssssssssssssassssasssns 19

2.2.4 Pendekatan Kampanye........cccceevereercssercscnercssnnscsssnscssaseces 20

B Webslle ...y cccvie B ccercc ERRvecice Bervecc ol Benoc o B LA ... 21

2.3.1 DeSiZN WEDSILE c.uuvveeueeessrvressvssssannsssasesssssesssssssssssssssssssnsssses 21

1X

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



2.3.2 ANALOMIE WEDSILE ceeeeuneerrereerreeeenneeeesseesseeeessessssssssassessssssssssons 22

2.3.3 USer INLETTACE uvevuversueesnesssissanesnensannsssesssnssssssssnssssssssssssasns 23

2.3.4 USEr EXPEIICNCE «uueeueeeessuseessussessssisssssscsseecsssesssssssssessassecses 24

2.4 OStEOPOTOSIS ceeeeerurrecsreessrrccsanresssnessssnsssssesssssssssssssssssesssssessssssssssnsans 24
2.4.1 Penyebab OSteOPOrosiS ...c.ccervecsuessncssaensnessnnssnacssaecsansssacens 25

2.4.2 Gejala Terjadinya OSteOpPOroSiS.....ccevueerreeesuercsaensancssaecanes 25

2.4.3 Pencegahan OSteOPOrOSIS .....cocvererserersnrcssnrcssnnscssnerssnercses 26

BAB III METODOLOGI PENELITIAN DAN PERANCANGAN..........c.... 29
3.1 Metodologi Penelitian .............ccccveievcnnicsnnissnecssnncssnnncssnnncssneecsanenes 29
3.1.1 Metode Kualitatif........cccoceeevueisurisuenisninsunissncssnncssnccsnecsnnnnns 29

3.1.2 Metode Kuantitatif ........ccoceeveisvecnsenisnnnsunnssecnsencssnncnensnnnene 30

3.2 Studi EKSIStING ..ccceevurieirnricssenesssnnsssssrcssnnessssssssssssssssssssasssssnsssssassssnns 37
3.2.1 Take Action for Bone Health CAmMpaign ..............eeeeeeeenne. 37

3.2.2 Step Up for Bone Health Campaign ...............c.euueeeeeeeeennnne. 38

3.3 Metodologi Perancangan .........cccccceeceecscnnicssnnncssnnccsneccsneccsneecsnnnes 40
BAB IV STRATEGI DAN ANALISIS PERANCANGAN .....cccceevuensueesercnees 43
4.1 Strategi PeranCangan ..........cccceeeerescnecscnercssnescssnnscssssssssssssssassssssssses 43
4 1.1 OVEFVIOW auuueeennveessuneesssnnssssnessssssssssessssssssssssssssssssssssssssssssssens 43

v BN 1 ] 2 RN 47

G 1.3 TACAS cauuunnanennnnnennnnnenennnncnnencsnnnensneissseessaseessssnsssssessssssessssens 54

4.1.4 DESIZN c..ceueeinsnnicsunncssnnissssnessssnecsssesssssesssseessssscsssssssssssssssasens 60

4. 1.5 PPOAUCHION ae.cneennnsnneecnniinensnninnnecsssisssesssnssssessessssessssssssessanes 80

4. 1.6 IMPLEMEHIATION avuv.ennnevoonnerovsnnossnerosssressassssssssssnssssssssssassess 82

4.2 ANALISIS AIPRA couvoonnnannnnnninininnsnennnrinsnninssrsssnnrcssnsiosssssssssssssssssssssnes 83
4.2.1 Analisis TIPoZrafi.........cccceevvrereueicssnicssnnicssanicssanssssnnsssanneces 83

4.2.2 Analisis ViSual......uiicveiiiiveriissniiisnninsencssencssnncsssencsssenenns 84

4.2.3 Analisis INteraktivitas .....ccccceeerseeecssnissneccsnecssnncssnncesnnees 85

4.2.4 Hasil Perbaikan ..........ccivveiniirisinrcssnncssnnessnecsssnscsnnccnns 86

4.3 Analisis Beta ....cccciueiiviuniiiisiinnsiinnnnnissssinnsnnesssssncsssnsssssncsssssssssascsnes 88
4.3.1 Analisis Beta Test.......cccoevveeiiiiiiinnercnsircssnncssnnecsssnecssneecnns 88

4.3.2 Kesimpulan Wawancara Beta Test .......coccceevvuercrcniencnencnns 92

4.4 BUAZELING ..uuereereriirnrcisnrnssannsssanisssanessnsesssssossssssssssssssssssssasssns 93

X

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



BAB V PENUTUP ......uuuterrnttnntennennnisnnsssssssnsssssssssssssssssssssssssssssssssssssssssnns 95

5.1 SIMPUIAN ac.cceeneiiiisiiiissnnessnicssnisssssisssasessssssssssssssssssssssssssssssssssssssnsssses 95

5.2 SATAN ..cuurireeeeeeeeeeeeecssssnnnaeeeceeccssssssanssssessessssssssssssesssssssssssansassassssssssane 96

DAFTAR PUSTAKA ......coeettecerseneeecrsneeecsssansesesssasssessssassssssssssssssssassssssssassases Xvi

LAMPIRAN ...ouueeieecereeeeccssanseecsssasseessssasescssssnsssssssssssessssnsssesssssssssssssssssssssansssssss Xviii
X1

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.1.2.3 Tindakan yang menurut responden merupakan tindakan yang

DETAAMPAK ....c.eiieitiiiie ettt ettt ettt e et e e saeesabeessaesabe e sbeenbeetaeeabeenseeenseennaens 34
baik untuk kesehatan dan kepadatan tulang...........cccceeeveeviiiiiieniiinciienieeieeeeee 34
Tabel 3.1.2.3 Tindakan perilaku masyarakat ...........cccoeovvervvienieniieeniienieeieeereennen. 35
Tabel 3.2.1 SWOT Take Action for Bone Health Campaign.........c.ccccccceveenenneee 38
Tabel 3.2.2 SWOT Step Up for Bone Health Campaign............cccooceeevieninnnenee. 39
Tabel 4.1.1 Tabel OVEIVIEW ........cc.iiiiiiiiiieiieiie ettt ettt ettt et e 43
Tabel 4.1.1.1 Tabel segmentasi target...........ccoeeveerieriienieeieesie et esiee e 45
Tabel 4.1.2.1 Tabel creative brief...........cooiiiiiiiiiiiii e 47
Tabel 4.1.2.3 Tabel strategi dan taktik pesan kampanye...........cccccoeveeriiennennnnne. 50
Tabel 4.1.2.4 Tabel perencanaan media AISAS ..., 51
Tabel 4.1.3.5 Tabel copywriting AISAS .......cooiiiiiiiiie 58
Tabel 4.1.6 Tabel implementation ............ccccueeeiiieeiiieeiieeee e 82
Tabel 4.2.1 Tabel analisis tiPOZIafl........cocueeruieriiiiiieiiieieeie e 84
Tabel 4.2.2 Tabel analisis viSual...........cccoooiiiiiiiiiiiiiiie e 85
Tabel 4.2.1 Tabel analisis INtEraktiVitas .........ccceeovererrierieneeiierieneeeeeceeee e 86
Tabel 4.4 Tabel BUAZETING ...........cocveriieiieiieeieerie et eeiteeteesieeereeseee e eaeeeaeeneees 93
xii

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1.1 KOmMPSIST QNEAT GATIS ...eevvveerierireereenieeireesiieeieesreeseesereenseessseeseessnes 6
Gambar 2.1.1 Bentuk dasar..........coceerueeieiienienienienieeie sttt 7
Gambar 2.1.1 TeOTT WAIMNA ....cc.eviiriieiieiieiieieeiiesteeteeiee st eteste st e e seeeeesieenaeenees 7
Gambar 2.1.2 Prinsip deSAIN .......eeuveereeriieeiieiieeiteeeeeesseesseeesseessaeessseeereeseessseesseennns 9
Gambar 2.1.3 Tipografl Serif......cccooiiiiiiiiiiiii e 11
Gambar 2.1.3 Tipografi Sans serif........ccccooviiriiiiiiiiniiininineeceseeeecee 12
Gambar 2.1.4 Komposisi GIid ..........cocueeiiiiiiiiieiieeiiesie et 13
Gambar 2.1.5 TIUSTIAST ..eeuveeiieiiieiie ettt ettt e st e et e st e ebte e eneens 14
Gambar 2.2.2 AISAS MOdel ...........oooiiiiiiiee e 18
Gambar 3.1.1.1 Foto bersama Dr. Felly Sahli Sp. Rad...........cccocoiiiininnnin. 29
Gambar 3.1.2.3 Diagram gejala osteoporosis yang paling tepat...........cccceoeeneeee. 33
Gambar 3.1.2.2 Diagram osteoporosis merupakan penyakit pada........................ 33
tulang yang bisa dicegah ...........oooiiiiiiiiii e 33
Gambar 3.1.2.3 Diagram osteoporosis dapat menyebabkan kecacatan ................ 34
seumur hidup hingga kematian ..........ccccoeriiiiiiiiiiiiiee e 34
Gambar 3.2.1 Poster Take Action for Bone Health Campaign.............c..c............ 37
Gambar 3.2.2 Poster Step Up for Bone Health Campaign............ccocceevveeniennnnne 39
Gambar 4.1.1.1 USEI PEISONA........c.eerueerrieriieereereeeireesseeasseesseeasseesseessseesseessseensens 46
Gambar 4.1.2.2 Gambar logo Mitra Keluarga............cceoveeevieniiniiiinieciieieee 49
Gambar 4.1.2.4 Gambar USEr JOUINEY MAP ...eevveerreerreenereeireerreereenreenseesseesseessnes 53
Gambar 4.1.3.1 MiINdmap ......cccceevuiiiiiieiiieiiieieeeie ettt eee e eseaeeseeesaeens 55
Gambar 4.1.3.3 M00db0oard ...........ccoouerieriirienieieeieeee e 57
Gambar 4.1.3.4 Palet Warna ...........cocevieiieiienieeieeieseee et 57
Gambar 4.1.3.6 Tipografi headline...........cccceeviieviieiiiiiiieiiecece e, 60
Gambar 4.1.3.6 Tipografi bOAYCOPY ......eevviiiiiieiieeiiiecieeieeeieeee e 60
Gambar 4.1.4.1 Sketsa altenatif 1ogo kampanye ............cccceevvevvieiienienciieneennnnnn 61
Gambar 4.1.4.1 Digitalisasi 100 Kampanye ..........cccoceeverveneineniineenciieneeneenne. 61
Gambar 4.1.4.1 Finalisasi 100 Kampanye ..........ccccceevevieneniiniiieniienccieseeseeenen 62
Gambar 4.1.4.2 Sketsa supergraphic Kampanye ............cccceeveeeiieiiieiiiniieeieenee 63
Gambar 4.1.4.1 Finalisasi 10go Kampanye ...........cccceeveviiveniieneenieniienenieneeneennen 63
Gambar 4.1.4.3 Sketsa maskot Kampanye ...........ccceeeeveiveriiniineniicniinenieneeenn 64
Gambar 4.1.4.3 Ekspresi maskot kampanye ...........ccccceveeiiiniiinieniiiieeieeeee 65
Gambar 4.1.4.3 Gestur maskot Kampanye ............ccoceeeevenieninninicneeicneeneene 65
Gambar 4.1.4.3 Gestur maskot kampanye tahap action............ccecceeieeriiiiieennnenne 66
Gambar 4.1.4.4 Proses desain website banner ads...........c.ccoeveiiinniiniiniene 67
Gambar 4.1.4.4 Proses desain printed POSTET ...........cciiereeeiiiiieeeniaiie st 68
Gambar 4.1.4.4 Proses desain instagram story tahap attention.............c..cccceeueenee. 69
Gambar 4.1.4.5 Proses desain digital poster tahap interest............cccceeeeveerrrennnenne. 69
Gambar 4.1.4.6 Sitemap website tahap search............cccocvveieiiiiiiienieeieeeee 70
Gambar 4.1.4.6 Wireframe website tahap search...........cccccceevieriieiienciienieee, 71
Gambar 4.1.4.6 Low fidelity website tahap search...........cccooceevevienieiiiieniieeieenen. 72
Xiii

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



Gambar 4.1.4.6 High fidelity website tahap search...........cccccceevevieiiinciienienieenen. 73

Gambar 4.1.4.6 Proses desain instagram feeds tahap search...........c.cccceeevveneenee. 74
Gambar 4.1.4.6 Proses desain instagram story tahap search...............ccccveeenennnee. 75
Gambar 4.1.4.7 Proses desain instagram filter tahap action................cccceeeunnnnee. 76
Gambar 4.1.4.7 Proses desain instagram templete tahap action............................ 77
Gambar 4.1.4.7 Proses desain instagram story tahap action..............c.ccceeeveenennns 78
Gambar 4.1.4.7 Proses desain voucher tahap action...........cccceeeeveereeiieenieenneennen. 78
Gambar 4.1.4.7 Proses desain printed poster tahap action ............ccceeeeeeveerneennnnns 79
Gambar 4.1.4.8 Proses desain nstagram feeds templete tahap share..................... 80
Gambar 4.2.4 Gambar sebelum dan sesuah perbaikan visual.............c.ccccooeeeee. 86
Gambar 4.2.4 Gambar sebelum dan sesuah perbaikan layout tulisan.................... 87
Gambar 4.2.4 Gambar sebelum dan sesuah perbaikan drop down overlay ........... 88
Gambar 4.3.1 Foto beta testing bersama dengan Andre Chandra Putra................ 89
Gambar 4.3.1 Foto beta testing bersama dengan Jason Puwardi.............cc..c......... 90
Gambar 4.3.1 Foto beta testing bersama dengan Timothy Jacob............c...c......... 91
Xiv

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A: Form Bimbingan...........cccccoeees toiiiiiiinieiieeiiee e Xviii
Lampiran C: Hasil Kuisioner Metode Kualitatif..............ccoeeiviiiiiiiiiiiennnns XXV
Lampiran D: Hasil Kuisioner Prototype .........cccooceeveeiiiiiiieniiienienieeeeee XXvil
Lampiran E: Hasil karya media utama  .......cccooceevieniiienieniienieeie e XxXviii
Lampiran F: Hasil karya media sekunder.............ccoocveviienieniiienieniiieneeens XXXi1
Lampiran F:  Turn It In 1 - Pra Sidang .......cccoooieiiiiiiiieeeeceeee, XXXVi
Lampiran G: Turn It In 2 - BimbinganWajib Sidang............c.ccccceevvennnnnne.. XXXVii
XV

Perancangan Kampanye Sosial..., Euniece Angelica Laurrentia, Universitas Multimedia Nusantara



