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PERANCANGAN PROMOSI DURATECT PAINT 

PROTECTION FILM 

 Kezia Ernestha 

ABSTRAK 

 

Duratect Merupakan brand yang sudah berdiri selama 7 tahun. Duratect 

merupakan home brand dari perusahaan bernama PT Jaya Kreasi Indonesia 

yang terletak di Jalan panjang, Kebon Jeruk. Duratect memiliki dua macam 

produk yaitu glossy dan matte. Paint protection film merupakan lapisan 

plastik yang kemudian diaplikasikan di seluruh permukaan cat kendaraan. 

Paint protection film memberikan proteksi perlindungan untuk menjaga 

lapisan cat kendaraan agar tetap awet dan terjaga kualitasnya. Paint 

protection film melapisi permukaan cat kendaraan agar terhindar dari 

permasalahan selama berkendara seperti luka gores, baret, pemudaran cat, 

dan kotoran. Tidak hanya itu, paint protection film milik Duratect juga 

menambah kesan kemewahan dan menawan dari sebuah kendaraan. Paint 

protection film juga memberikan perlindugan untuk bagian interior dalam 

kendaraan agar menjaganya dari kerusakan seperti baret halus dan luka gores 

yang dapat merusak. Dalam perjalanannya, Duratect sedang mengalami 

penurunan penjualan produknya. Hal ini dikarenakan tidak adanya media 

promosi untuk memasarkan produknya sehingga Duratect jarang dikenal 

oleh banyak orang. Faktor lainnya adalah menurunnya tingkat penjualan 

kendaraan di dealer-dealer yang sudah bekerja sama dengan Duratect. Maka 

dari itu perancangan promosi sangat diperlukan agar Duratect paint 

protection film dapat lebih dikenal oleh masyarakat luas. 

Kata kunci: Duratect, Paint Protection Film, proteksi 
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DURATECT PAINT PROTECTION FILM PROMOTIONAL 

DESIGN  

Kezia Ernestha 

ABSTRACT (English) 

Duratect is a brand that has been around for 7 years. Duratect is the home 

brand of a company called PT Jaya Kreasi Indonesia which is located on 

Jalan Panjang, Kebon Jeruk. Duratect has two types of products, namely 

glossy and matte. Paint protection film is a plastic layer which is then applied 

to the entire surface of the vehicle paint. Paint protection film provides 

protection to keep the vehicle's paint layer durable and maintains its quality. 

A protective paint layer that covers the surface of the vehicle to prevent 

problems while driving such as scratches, scratches, fading and dirt. Not 

only that, Duratect's paint protection film also adds to the luxurious and 

charming impression of a vehicle. Paint Protection Film also provides 

protection for the interior of the vehicle to protect it from damage such as 

fine scratches and scratches that can cause damage. Along the way, Duratect 

is experiencing a decline in product sales. This is due to the lack of 

promotional media to market its products so that Duratect is rarely known 

by many people. Another factor is the decline in vehicle sales at dealers who 

have collaborated with Duratect. Therefore, promotional design is very 

necessary so that Duratect paint protection film can be better known by the 

wider public 

Keywords: Duratect, paint protection film, protection 
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