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STRATEGI MARKETING PUBLIC RELATIONS PIGEON TEENS 

INDONESIA DALAM MELAKSANAKAN EVENT SCHOOL TAKE OVER 

#PEDEKESEKOLAH  

 Sharon Ivana Santoso 

ABSTRAK 
 

Penelitian ini berjudul "Strategi Marketing Public Relations Pigeon Teens 
Indonesia Dalam Melaksanakan Event School Take Over #PedeKeSekolah" 
menggunakan metode kualitatif deskriptif dengan teori nine step strategi 
marketing public relations dari Ronald Smith. Penelitian ini bertujuan 
menganalisis strategi Pigeon Teens dalam event tersebut serta efektivitas 
event sebagai tools marketing public relations. Hasil penelitian menunjukkan 
bahwa Pigeon Teens sukses memanfaatkan event sebagai alat marketing 
public relations untuk menyampaikan pesan kepada pelajar. Melalui School 
Take Over, Pigeon Teens menciptakan interaksi langsung yang efektif dan 
berkesan dengan target audience. Kegiatan menarik dan edukatif dalam event 
ini meningkatkan brand awareness dan membangun hubungan positif dengan 
pelajar. Kesimpulannya, event terbukti menjadi tools marketing public 
relations yang efektif untuk Pigeon Teens dalam menyampaikan pesan 
komunikasi, berkat kemampuan event menciptakan pengalaman langsung 
dan interaktif yang mudah diterima dan diingat oleh audiens, sesuai dengan 
strategi sembilan langkah Ronald Smith.  
 

Kata kunci: Marketing Public Relations, Pigeon Teens, Event 
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PIGEON TEENS INDONESIA'S MARKETING PUBLIC RELATIONS 

STRATEGY THROUGH THE SCHOOL TAKE OVER EVENT 

#PEDEKESEKOLAH   

  

Sharon Ivana Santoso 

ABSTRACT (English) 
 

This research entitled "Pigeon Teens Indonesia Marketing Public Relations 
Strategy in Carrying Out the School Take Over #PedeKeSkolah Event" uses 
a descriptive qualitative method with Ronald Smith's nine step marketing 
public relations strategy theory. This research aims to analyze Pigeon Teens' 
strategy in this event as well as the effectiveness of the event as a marketing 
public relations tool. The research results show that Pigeon Teens 
successfully utilized events as a marketing public relations tool to convey 
messages to students. Through School Take Over, Pigeon Teens creates 
effective and memorable direct interactions with the target audience. 
Interesting and educational activities in this event increase brand awareness 
and build positive relationships with students. In conclusion, events have 
proven to be an effective marketing public relations tool for Pigeon Teens in 
conveying communication messages, thanks to the event's ability to create 
direct and interactive experiences that are easily accepted and remembered 
by the audience, in accordance with Ronald Smith's nine-step strategy.  
 

Keywords: Marketing Public Relations, Pigeon Teens, Event 
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