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STRATEGI MARKETING PUBLIC RELATIONS PIGEON TEENS
INDONESIA DALAM MELAKSANAKAN EVENT SCHOOL TAKE OVER
#PEDEKESEKOLAH

Sharon Ivana Santoso

ABSTRAK

Penelitian ini berjudul "Strategi Marketing Public Relations Pigeon Teens
Indonesia Dalam Melaksanakan Event School Take Over #PedeKeSekolah"
menggunakan metode kualitatif deskriptif dengan teori nine step strategi
marketing public relations dari Ronald Smith. Penelitian ini bertujuan
menganalisis strategi Pigeon Teens dalam event tersebut serta efektivitas
event sebagai tools marketing public relations. Hasil penelitian menunjukkan
bahwa Pigeon Teens sukses memanfaatkan event sebagai alat marketing
public relations untuk menyampaikan pesan kepada pelajar. Melalui School
Take Over, Pigeon Teens menciptakan interaksi langsung yang efektif dan
berkesan dengan target audience. Kegiatan menarik dan edukatif dalam event
ini meningkatkan brand awareness dan membangun hubungan positif dengan
pelajar. Kesimpulannya, event terbukti menjadi tools marketing public
relations yang efektif untuk Pigeon Teens dalam menyampaikan pesan
komunikasi, berkat kemampuan event menciptakan pengalaman langsung
dan interaktif yang mudah diterima dan diingat oleh audiens, sesuai dengan
strategi sembilan langkah Ronald Smith.

Kata kunci: Marketing Public Relations, Pigeon Teens, Event
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PIGEON TEENS INDONESIA'S MARKETING PUBLIC RELATIONS
STRATEGY THROUGH THE SCHOOL TAKE OVER EVENT
#PEDEKESEKOLAH

Sharon Ivana Santoso

ABSTRACT (English)

This research entitled "Pigeon Teens Indonesia Marketing Public Relations
Strategy in Carrying Out the School Take Over #PedeKeSkolah Event" uses
a descriptive qualitative method with Ronald Smith's nine step marketing
public relations strategy theory. This research aims to analyze Pigeon Teens'
strategy in this event as well as the effectiveness of the event as a marketing
public relations tool. The research results show that Pigeon Teens
successfully utilized events as a marketing public relations tool to convey
messages to students. Through School Take Over, Pigeon Teens creates
effective and memorable direct interactions with the target audience.
Interesting and educational activities in this event increase brand awareness
and build positive relationships with students. In conclusion, events have
proven to be an effective marketing public relations tool for Pigeon Teens in
conveying communication messages, thanks to the event's ability to create
direct and interactive experiences that are easily accepted and remembered
by the audience, in accordance with Ronald Smith's nine-step strategy.

Keywords: Marketing Public Relations, Pigeon Teens, Event

X
Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ... i
HALAMAN PERSETUJUAN .....cotiiiiiieeteseseee ettt il
HALAMAN PENGESAHAN......cotiiiiiieeesesesest ettt v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH MAHASISWA.. v
KATA PENGANTAR ..ottt vi
ABSTRAK .ottt st sttt X
ABSTRACT (ENGLISH) ..ottt et X
DAFTAR TSIttt sttt sttt e Xi
DAFTAR TABEL ..ottt Xiii
DAFTAR GAMBAR ..ottt Xiii
DAFTAR LAMPIRAN ....oiiitiiieieetee sttt XV
BAB T PENDAHULUAN .....ootiitiiieeste sttt sttt ene 1
1.1  Latar Belakang Penelitian............ccoceeiiieniiiiiienieeieeieceeee e 1
1.2 Rumusan Masalah ..........coccooiiiiiiiniiniiceceeeeee e 8
1.3 Pertanyaan Penelitian ..........cccoeceeriieiiiiniiiiiieieeieee e 8
1.4 Tujuan Penelitian..........ccocouieiiiiiiienieeiieeie et 8
1.5 Kegunaan Penelitian...........cocceeiiieiiieiiienieeiieie e 9
1.5.1  Kegunaan AKademis ...........cecieriieiiieniieniienie e 9
1.5.2  Kegunaan Praktis .........ccccooiiiiiiniiieiiieiieiiece e 9
BAB II KERANGKA TEORI/KERANGKA KONSEP..........ccocoevviiiiiieenien, 10
2.1 Penelitian Terdahulu.........c.coooiiiiiiiiniinieeee e 10
2.2 Teori atau Konsep yang digunakan ..............cccecceeviieniieniienienieenienieans 18
2.3 AIUr Penelitian.......ooeeiiiiiniiiieiieieeeecee e 28
BAB III METODOLOGI PENELITIAN.......cttiiiiiiiieeieeeiee et 29
3.1  Paradigma Penelitian............cccoooueeiieniiiiiienieiieeeee e 29
3.2 Jenis dan Sifat Penelitian............coccevvieniiiiniiniiiiiiienieeeceee e 29
3.3 Metode Penelitian.........coeevieriiniiiiiinieniiiieneieeeeeeee e 31
3.4 Key Informan dan Informan (Studi Kasus)/Unit Analisis (Analisis Isi)....
32
3.5  Teknik Pengumpulan Data ..........cccooviieiiiiniiiiiieieeieeeceee e 33

Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara



3.6 KeabSaAhan Data..... ... e eeeeeeeeaeeeaeaeaeaeaeas 34

3.7  Teknik Analisis Data.........cccoceevieiieniiniiienieeeeeee e 36
BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......ccooiiiiiieeeeieeee, 38
4.1  Subjek/Objek Penelitian ..........cccceeeiieriiiniiiiieiieeieeiee e 40
4.2 Hasil Penelitian......cc.cooirieriiiiiniinieeienieseeeseeceee e 42
4.3 Pembahasan .........ccoceeviiiiniiii e 67
BAB V SIMPULAN DAN SARAN ...coiitttiiieetteeee ettt 76
5.1 STMPUIAN ...ttt ettt e 76
5.2 SATAN ..t 77
5.2.1 Saran AKademis .......c.evieruiiieniiniieienieeeese e 77
5.2.2 Saran Praktis ...cccoeveeiiiriiniiiierieieeesteeees e 77
DAFTAR PUSTAKA ...ttt 79
LAMPIRAN ...ttt sttt ettt ettt st sbe st en et e e benbesne e 81
X1

Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 1.1 Tabel Penelitian Terdahult ... ..ccooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e

xii
Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Piramida Brand AWATENESS .......cccueeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeaeaeens

Gambar 2.2 ATUE PeNELITIAN. ... ..o e e ee e e e e e e e e eeeeeeaeeeaeaeaas

xiii
Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Nama Lampiran ..........cccceeevienienienieneiieneeeieseesee et 62

Lampiran B Transkrip Wawancara ...........ccccceeueriereinienienieiienieneeiesceseeeseene 82

Lampiran C TUIMIEIN ....oooiieiiiiieiiecie ettt et eeseeesbeenseenee 121

Lampiran D Bukti Foto Kegiatan...........ccccoceveiiiiniininiiniieieieeeeeeeen 131

Lampiran E Bukti Wawancara ............cccceoeviereiienienenienieeeieeeesieee e 132
Xiv

Strategi Marketing..., Sharon Ivana Santoso, Universitas Multimedia Nusantara





