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 Stephanie Elza Gunawan 

ABSTRAK 

 

Tasya Farasya semakin terkenal sebagai beauty influencer di media sosial 

Instagram karena membuat sebuah logo yang Bernama ‘Tasya Farasya 

Approved’. Logo ini diartikan masyarakat Indonesia sebagai tolak ukur tinggi 

rendahnya kualitas suatu produk kecantikan ataupun perawatan kulit. Seperti 

ketika Tasya Farasya mempromosikan produk SOMETHINC Calm Down! 

Skinpair R-Cover Cream Moisturizer di akun Instagram miliknya, 

masyarakat menganggap produk tersebut merupakan produk yang berkualitas 

karena telah mendapat logo ‘Tasya Farasya Approved’. Penelitian ini 

bertujuan untuk melihat apakah terdapat pengaruh antara endorsement Tasya 

Farasya dalam logo ‘Tasya Farasya Approved’ di Instagram terhadap minat 

beli SOMETHINC Calm Down! Skinpair R-Cover Cream Moisturizer. 

Penelitian ini menggunakan pendekatan kuantitatif eksplanatif dengan 

metode survei berupa kuesioner yang disebarkan kepada 301 responden yang 

mengikuti akun Instagram Tasya Farasya dan mengetahui logo ‘Tasya 

Farasya Approved’. Hasil penelitian yang diperoleh menunjukkan 

endorsement Tasya Farasya dalam logo ‘Tasya Farasya Approved’ memiliki 

pengaruh yang cukup besar terhadap minat beli SOMETHINC Calm Down! 

Skinpair R-Cover Cream Moisturizer dengan nilai signifikansi sebesar 

83,3%. Dapat ditarik kesimpulan bahwa endorsement Tasya Farasya dalam 

logo ‘Tasya Farasya Approved’ di media sosial Instagram memengaruhi 

secara positif minat beli SOMETHINC Calm Down! Skinpair R-Cover 

Cream Moisturizer. 

 

Kata kunci: Endorsement, Minat Beli, Tasya Farasya Approved 
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THE EFFECT OF TASYA FARASYA’S ENDORSEMENT 

THROUGH THE ‘TASYA FARASYA APPROVED’ LOGO ON 

INSTAGRAM ON PURCHASE INTENTION IN SOMETHINC 

CALM DOWN! SKINPAIR R-COVER CREAM 

MOISTURIZER 

 
 Stephanie Elza Gunawan 

 

ABSTRACT (English) 

 

Tasya Farasya has gained increased fame as a beauty influencer on social 

media platform Instagram by creating a logo called 'Tasya Farasya 

Approved'. This logo is interpreted by the Indonesian public as a measure of 

the quality of beauty or skincare products. For instance, when Tasya Farasya 

promoted SOMETHINC Calm Down! Skinpair R-Cover Cream Moisturizer 

on her Instagram account, people perceived the product as high-quality 

because it received the 'Tasya Farasya Approved' logo. This study aims to 

examine whether there is an influence between Tasya Farasya's endorsement 

through the 'Tasya Farasya Approved' logo on Instagram and the purchase 

intention of SOMETHINC Calm Down! Skinpair R-Cover Cream 

Moisturizer. The research employs a quantitative explanatory approach with 

a survey method, using a questionnaire distributed to 301 respondents who 

follow Tasya Farasya's Instagram account and recognize the 'Tasya Farasya 

Approved' logo. The results of the study indicate that Tasya Farasya's 

endorsement through the 'Tasya Farasya Approved' logo has a significant 

impact on the purchase intention of SOMETHINC Calm Down! Skinpair R-

Cover Cream Moisturizer, with a significance value of 83.3%. It can be 

concluded that Tasya Farasya's endorsement through the 'Tasya Farasya 

Approved' logo on Instagram positively influences the purchase intention of 

SOMETHINC Calm Down! Skinpair R-Cover Cream Moisturizer.  

 

Keywords: Endorsement, Purchase Intention, Tasya Farasya Approved 
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