
 

 

xvi 
Perancangan Kampanye Sosial…, Gechelle Angellique Agusta, Universitas Multimedia Nusantara 

  

DAFTAR PUSTAKA 
 

Buku 

Barnard, A., & Parker, C. (2012). Campaign it!: Achieving success through 

communication. Kogan Page Publishers. 

Creswell, J. W., & Creswell, J. D. (2018). Research design: Qualitative, 

quantitative, and mixed methods approaches (5th ed.). Sage publications. 

Feist & Feist. (2009). Theories of personality (7th ed.). USA: McGraw Hill 

Giardini, F., & Wittek, R. (2019). The Oxford handbook of gossip and reputation. 

Oxford University Press. 

Griffey, J. (2020). Introduction to interactive digital media: Concept and practice. 

Routledge. Taylor et Francis Group. 

Haller, K. (2019). The little book of colour: How to use the psychology of colour 

to transform your life. Penguin UK. 

Kelley, D., & Brown, T. (2018). An introduction to design thinking. Institute of 

Design at Stanford, 7. 

Landa, R. (2019). Graphic design solutions (6th ed.). Clark Baxter. 

Male, A. (2019). A companion to illustration. Hoboken. 

Maslow, A. (2013). A theory of human motivation. Lulu. com. 

Moriarty, S. E., Mitchell, N., Wells, W., & Wood, C. (2012). Advertising & IMC: 

principles & practice. Upper Saddle River, NJ, USA: Pearson. 

Sugiyama, K., & Andree, T. (2011). The dentsu way. New York: McGraw-Hill. 

Tillman, B. (2019). Creative character designer (2nd ed.). Taylor & Francis 

Group. 

Wathan, A., & Shoger, S. (2022). Refactoring ui. Kindle Edition. 



 

 

xvii 
Perancangan Kampanye Sosial…, Gechelle Angellique Agusta, Universitas Multimedia Nusantara 

  

Workshop Summary. (2013). Improving the health, safety, and well-being of 

young adults. Washington (DC): National Academies Press (US). 

Yablonski, J. (2020). Laws of ux: Design principles for persuasive and ethical 

Products. O'REILLY MEDIA, Incorporated, USA. 

Jurnal 

Aikins, J., Collibee, C., & Cunningham, J. (2017). Gossiping to the top. The 

Journal of Early Adolescence, 37, 642 - 661. 

https://doi.org/10.1177/0272431615617291 

Bechtoldt, M. N., Beersma, B., & Dijkstra, M. T. (2020). Why people gossip and 

what it brings about: Motives for, and consequences of, informal 

evaluative information exchange. Frontiers in Psychology, 11, 24. 

https://doi.org/10.3389/fpsyg.2020.00024 

Dores Cruz, T. D., Thielmann, I., Columbus, S., Molho, C., Wu, J., Righetti, F., 

de Vries, R. E., Koutsoumpis, A., van Lange, P. A., Beersma, B., & 

Balliet, D. (2021). Gossip and reputation in everyday life. Philosophical 

Transactions of the Royal Society B: Biological Sciences, 376(1838). 

https://doi.org/10.1098/rstb.2020.0301 

Fabre, C. (2023). The Morality of gossip: A kantian account. Ethics, 134(1), 32-

56. https://doi.org/10.1086/725811  

Foster, E. K. (2004). Research on gossip: Taxonomy, methods, and future 

directions. Review of General Psychology, 8(2), 78-99. 

https://doi.org/10.1037/1089-2680.8.2.78 

Guendouzi, J. (2020). Social functions of gossip in adolescent girl’s talk. 

Discourse Studies, 22, 678 - 696. 

https://doi.org/10.1177/1461445620928232. 

Hauke, N., & Abele, A. E. (2019). The impact of negative gossip on target and 

receiver. A “Big Two” Analysis. Basic and Applied Social Psychology, 

42(2), 115–132. https://doi.org/10.1080/01973533.2019.1702881 

https://doi.org/10.1177/0272431615617291
https://doi.org/10.1098/rstb.2020.0301
https://doi.org/10.1037/1089-2680.8.2.78
https://doi.org/10.1177/1461445620928232


 

 

xviii 
Perancangan Kampanye Sosial…, Gechelle Angellique Agusta, Universitas Multimedia Nusantara 

  

Lally, P., Van Jaarsveld, C. H., Potts, H. W., & Wardle, J. (2010). How are habits 

formed: Modelling habit formation in the real world. European journal of 

social psychology, 40(6), 998-1009. https://doi.org/10.1002/ejsp.674 

Martinescu, E., Janssen, O., & Nijstad, B. A. (2019). Self-evaluative and other-

directed emotional and behavioral responses to gossip about the self. 

Frontiers in Psychology, 2603. 

https://www.frontiersin.org/articles/10.3389/fpsyg.2018.02603/full 

Meinarno, E. A., & Suwartono, C. (2011). Explaining why we like gossip. US-

China Education Review, 1(2), 300-307.  

Musfiroh, T. (2017). Wacana gosip di kalangan dosen (Analisis Topik, Struktur, 

dan Fungsi). Journal of Dissertation. 

http://eprints.undip.ac.id/62246/1/100._TADKIROTUN_UNY.pdf 

Philosophical Transactions of The Royal Society B.Eder, D., & Enke, J. L. 

(1991). The structure of gossip: Opportunities and constraints on collective 

expression among adolescents. American Sociological Review, 494-508. 

https://doi.org/10.2307/2096270 

Robbins, M. L., & Karan, A. (2020). Who gossips and how in everyday life? 

Social psychological and personality science, 11(2), 185-195. 

https://doi.org/10.1177/1948550619837000 

Sherman, R. (2019). The art of giving feedback. AJN, American Journal of 

Nursing. https://doi.org/10.1097/01.NAJ.0000580292.79525.d2. 

Sulistyowati, A. (2016). Studi deskriptif fungsi dan dampak negatif gosip pada 

remaja. Doctoral dissertation, University of Muhammadiyah Malang. 

http://eprints.umm.ac.id/34340/1/jiptummpp-gdl-arisulisty-42932-1-

skripsi-x.pdf 

Van Niekerk, Jason (2008). The virtue of gossip. South African Journal of 

Philosophy, 27(4), 400–412. doi:10.4314/sajpem.v27i4.31527 

https://www.frontiersin.org/articles/10.3389/fpsyg.2018.02603/full
http://eprints.undip.ac.id/62246/1/100._TADKIROTUN_UNY.pdf
https://doi.org/10.1177/1948550619837000
http://eprints.umm.ac.id/34340/1/jiptummpp-gdl-arisulisty-42932-1-skripsi-x.pdf
http://eprints.umm.ac.id/34340/1/jiptummpp-gdl-arisulisty-42932-1-skripsi-x.pdf


 

 

xix 
Perancangan Kampanye Sosial…, Gechelle Angellique Agusta, Universitas Multimedia Nusantara 

  

Wang, Q., Hu, W., Ouyang, X., Chen, H., Qi, Y., & Jiang, Y. (2020). The 

relationship between negative school gossip and suicide intention in 

Chinese junior high school students: The mediating effect of academic 

burnout and gender difference. Children and Youth Services Review, 117, 

105272. https://doi.org/10.1016/j.childyouth.2020.105272 

Widiastuti, A. (2023). Saluran dan motif gosip mahasiswa angkatan daring. Jurnal 

Ilmu Pengetahuan & Teknologi Informasi, 25(2), 257-272. https://doi.org/ 

10.17933/iptekkom.25.2.2023.257-272 

Xiong, J., He, C., & Wei, H. (2023). Negative school gossip and youth 

adolescents’ mobile phone addiction: Mediating roles of anxiety and 

experiential avoidance. International Journal of Environmental Research 

and Public Health, 20. https://doi.org/10.3390/ijerph20021444. 

Website 

Anonymous. (2024, April 24). Gossip: Rising above gossip: Managing negative 

information with confidence. FastelCapital. 

https://fastercapital.com/content/Gossip--Rising-Above-Gossip--

Managing-Negative-Information-with-Confidence.html#How-to-Identify-

and-Respond-to-Gossip-. Diakses pada: 15 Mei 2024. 

Arif, M. (2022, Juni). Profil internet Indonesia 2022. APJII. 

https://apjii.or.id/download_survei/2feb5ef7-3f51-487d-86dc-

6b7abec2b171. Diakses pada: 15 Mei 2024 

Delphia., R (2022). 60 Persen gen Z memiliki indeks literasi digital tinggi. 

Databoks. https://databoks.katadata.co.id/datapublish/2022/07/06/60-

persen-gen-z-memiliki-indeks-literasi-digital-tinggi. Diakses pada: 31 

Januari 2024 

Disney. (n.d.) Shape Language. The Walt Disney family museum. 

https://www.waltdisney.org/sites/default/files/2020-

04/T%26T_ShapeLang_v9.pdf. Diakses pada 16 Februari 2024 

https://doi.org/10.1016/j.childyouth.2020.105272
https://doi.org/10.3390/ijerph20021444


 

 

xx 
Perancangan Kampanye Sosial…, Gechelle Angellique Agusta, Universitas Multimedia Nusantara 

  

Edwards, V. V. (2024, Maret 18). The science behind gossip (and when you 

should avoid it). Science of People.  

https://www.scienceofpeople.com/gossiping. Diakses pada: 15 Mei 2024 

Nordquist, Richard. (2023, April 5). Visual metaphor. ThoughtCo. 

https://www.thoughtco.com/visual-metaphor-1692595. Diakses pada: 15 

Mei 2024. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


