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ANALISIS PENGARUH INTERNAL MARKETING DAN JOB
SATISFACTION TERHADAP TASK PERFORMANCE DAN
COUNTERPRODUCTIVE WORK BEHAVIOR PADA

KARYAWAN HYBRID DI DKI JAKARTA

(Stefanny Angelina)

ABSTRAK

Pandemi Covid-19 yang terjadi pada tahun 2020 mengakibatkan setiap orang

harus menjaga jarak dengan orang lainnya. Salah satu negara yang terdampak
Covid-19 tertinggi adalah Indonesia. Pada saat pandemi terjadi, banyak

perusahaan yang menerapkan sistem kerja Work From Home (WFH). Namun,

seiring dengan diberlakukannya PPKM dan penanganan Covid-19, akhirnya
angka kasus Covid-19 terus menurun dan menuju era normal yang membuat
banyak perusahaan kembali menerapkan sistem kerja Work From Home

(WFO). Namun, banyak karyawan dan perusahaan yang merasakan

keuntungan dari WFH. Maka dari itu, beberapa perusahaan akhirnya
menerapkan sistem kerja secara hybrid yang telah terbukti dapat

meningkatkan performa dan produktivitas karyawan. Namun, dari sistem
kerja hybrid ini juga memiliki kekurangan yaitu menurunnya interaksi dan
komunikasi antar karyawan. Penelitian ini bertujuan untuk mengetahui
pengaruh Internal Marketing terhadap Job Satisfaction, Task Performance,
dan Counterproductive Work Behavior serta pengaruh Job Satisfaction

terhadap Task Performance dan Counterproductive Work Behavior pada

karyawan hybrid di DKI Jakarta. Metode yang digunakan dalam penelitian

ini adalah kuantitatif dengan teknik pengambilan sampel nonprobability

dengan judgmental sampling. Penelitian ini dilakukan terhadap 106
responden yang diperoleh melalui kuesioner dalam bentuk google form yang
disebarkan secara daring. Analisis data dalam penelitian ini menggunakan
SEM-PLS pada software SmartPLS 4.0. hasil dari penelitian ini menunjukkan
bahwa Internal Marketing memiliki pengaruh yang signifikan dalam
meningkatkan Job Satisfaction dan Task Performance, serta mengurangi
Counterproductive Work Behavior. Selain itu, Job Satisfaction juga memiliki

pengaruh signifikan terhadap Task Performance dan Counterproductive

Work Behavior.

Kata kunci: hybrid working, internal marketing, job satisfaction, task

performance, counterproductive work behavior
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ANALISIS PENGARUH INTERNAL MARKETING DAN JOB
SATISFACTION TERHADAP TASK PERFORMANCE DAN
COUNTERPRODUCTIVE WORK BEHAVIOR PADA

KARYAWAN HYBRID DI DKI JAKARTA

(Stefanny Angelina)

ABSTRACT (English)

The Covid-19 pandemic that occurred in 2020 resulted in everyone having to
keep their distance from other people. One of the countries most affected by
Covid-19 is Indonesia. When the pandemic occurred, many companies
implemented the Work From Home (WFH) work system. However, along with
the implementation of PPKM and handling of Covid-19, finally the number

of Covid-19 cases continued to decline and headed towards a normal era

which made many companies return to implementing the Work From Home
(WFO) work system. However, many employees and companies are

experiencing the benefits of WFH. Therefore, several companies have finally

implemented a hybrid work system which has been proven to improve
employee performance and productivity. However, this hybrid work system
also has disadvantages, namely decreased interaction and communication
between employees. This research aims to determine the influence of Internal
Marketing on Job Satisfaction, Task Performance, and Counterproductive

Work Behavior as well as the influence of Job Satisfaction on Task

Performance and Counterproductive Work Behavior in hybrid employees in
DKI Jakarta. The method used in this research is quantitative with a non-
probability sampling technique with judgmental sampling. This research was
conducted on 106 respondents obtained through a questionnaire in the form
of a Google form which was distributed online. Data analysis in this study

used SEM-PLS on SmartPLS 4.0 software. The results of this research show

that Internal Marketing has a significant influence in increasing Job
Satisfaction and Task Performance, as well as reducing Counterproductive
Work Behavior. Apart from that, Job Satisfaction also has a significant
influence on Task Performance and Counterproductive Work Behavior.

Keywords: hybrid working, internal marketing, job satisfaction, task
performance, counterproductive work behavior
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